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The Empirical Research of Investor Relations
Success Factor

Ching-Wen Lin Lien-Hung Chen

Abstract

This study empirically examines the relationship between corporate reputation and
investor relations. Furthermore this study speculates that individual investors are interested
in the channel of corporate information disclosure and the factors of corporate reputation.
The data is composed of individual investors and security traders and is collected by 300
questionnaires. Individual investors were asked about the channel of corporate information
disclosure and corporate reputation. Completed questionnaires were received by 152
general investors and security traders (51% response rate).

The empirical results showed as below : Firstly, investor relation is positively related to
corporate reputation. Secondly, individual investor’s perspectives have no difference
between channels of information disclosure. Thirdly, individual investors put emphasis on
impressive factor, such as finance and competition factors, social relations factors, then
leadership and management factors. This study suggest corporate should improve pubic
image, enrich returns, earnings, cash flows, financial structure, information disclosure,
communication with stakeholders, and reinforce authenticity of general investors.

KeyWords: investor relations, information disclosure, corporate reputation, social
marketing, corporate marketing
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