KEHERAEE R

AR
RE A+A#F
25-31 &

BAERIFERBBIA-LAH RGF &R A

E R
PE IR EBRAFEZLAER R
TR A%,

L BRJE R A0

4
Vs

#*X

ok

&P R R £

&

BRAERMARAMERAHBEGRI N > AR BEQERLHE - RERGHHFRA - &
REG BB EERFLEE AU T2 EERATY  RRISEEHEEREF -ME
BERBECHMZRBERERRENEE ) EHREFHREERIMECZER  REFAR
ERZE ASEEBRILG NG -

AMRAELZENHESINRELRDABL G BHBLEEREHBATRAMT - BT
WHRRBLEF 2N AMEBRASEEFAURBLEEALAREIH S B 28R BARR X
25 TRERNENAFTER  SELRENERFT G > UL "HEH B/ FHREH/IER
Fo THREBRERF, AL BEFYREERMEEMEHRELS "B sEt ) AFE
BEERHETEINAREHR ) BEIRARERRBABRE AL T RE X AGRVRMGR 247
B, fo THERHAR,

MerF - RERBL - RE - S8k - BF DK

25




Journal of sustainable development and management strategy
Volume | Number 1, 2009
pp. 25-31

Profiles of B&B in a tribal tourism attraction: An

example of Wutai Township, Taiwan

Janet Chang Chu-Cheng Chang Joy Kao

Abstract

Indigenous cultures have become an increasingly important tourism attraction. Tourists are
attracted by diversified indigenous cultural products. In Wutai Township, Pingtung County, Bed and
Breakfast establishments incorporate elements of Rukai tribal culture and satisfy tourists' needs by
providing novel experiences. This paper documents the characteristics of B&Bs from both supply
and demand perspectives. It is shown that tourists visit Wutai Township mainly because of the
desire to experience the indigenous culture. When they select a B&B, 'being able to attend local
festivals or events' and 'quietness' are among the most important motivational factors underpinning
their choices. In addition, tourists wish to have private showers and toilets and rooms with scenic
views. All of the three major B&B operators are Rukai and they provide complimentary local
guides and cultural interpretations.

Keyword: Indigenous tourism, Bed and Breakfast, Rukai, tourist motivation
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