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A Relationship Quality and Customer Loyalty Model
for Cyber Bookstores

CHIH-KUI CHEN and SHU-YENG WONG

Department of Information Management, Da-Yeh University
112 Shan-Jiau Rd., Da-Tsuen, Changhua, Taiwan

ABSTRACT

The objective of this research is to study the impact of relationship quality on the loyalty of
cyber bookstores’ customers and to propose a relationship quality and customer loyalty model for
cyber bookstores. This study finds that relationship quality is not a single construct, but rather
consists of both positive relationship quality and negative relationship quality. The relationship
quality and customer loyalty model for cyber bookstores shows that offering quality, security, and
contact intensity will affect the positive relationship quality. The negative relationship quality is
affected by the security, contact intensity, and expertise perceived by the customers. The positive
relationship quality is also affected by the negative relationship quality. Consequently, the positive
relationship quality will significantly and directly enhance customer loyalty. It is concluded that the
positive relationship quality serves as a mediator which is influenced by antecedent variables and
subsequently affects customer loyalty.

Key Words: cyber bookstore, relationship marketing, relationship quality, customer loyalty
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RECEREEBENEMER  HERAHBEAR
0.40 - kNFWAE " ERMRLE ) - FRERZHENE
BUESTRIES 6.05 K 1.88 > (GRER A BRYE /LD HIRS 47%

# 4. ARBHZ ZERFREERER

BIENER 7R IE 2ETR FELSY Cronbach’s a
IREsEABL Parasuraman et al. [28] 4 0.79
Ltk =E] 3 0.83
BRI Crosby et al. [11] 5 0.83
R ERE Mogan & Hunt [26] 4 0.70
AT WEHETS
5HIER R 6 0.73 (KR-20)
HEEE Crosby et al. [11] 6 0.87
S1EEE Crosby et al. [11] 4 0.76
&/ BERE Leuthesser [25] 4 0.85
EmpMRALE Crosby et al. [11], Smith [35] 10 091
ITRR ERMFELE Crosby et al. [11], Smith [35] 3 0.80
FERBIE BER T HE Selnes [31], HEFHIE [4] 6 0.83
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BRECEL - 2bti& © AERK & 5 B (Rl B SLBUE S B U B 22

5. R EZHRMTIERE

HE— H#FE=
HRER EAMESE  AAmELE

EHR R EREBEENERES .80 -16
BENES  SHNZEREERENE .79 -20
(ERESEL | 18 =31
EH SRS B B TR IR - BRI R 77 -17
TR ETAER RIS R BRI EF 74 -.04
B A RIS a1 -34
e BB ES Ri 32
HREWEEENZ 69 -.07
ARG - RIS ETREEHNFIR 68 -27
B FEENE AR L 60 -.25
FRRE— R - BETHENRTE -10 .84
FRBETTHE -.20 .81
BEERE - B XMMFTEER IR -.14 .80
FEE 6.05 1.88
SAEBEHSE A7 15
FRBRETHIL 47 62

Be 15% - REEFRIHHINT 62% HIBEE - MRERMT
FrgRImERF - EERFRATER > Cronbach’s alpha &
BEAR 080 FRAHRRBNEE (RE4)-
TERGSRBIE VT TH > PR SO BRI TR - iR
BICETTRFR T - LLER 4 (principal component
analysis ) ZEIVAFR > FERACBARBRETHEREM - A
RORHS R - R FUAA R A B 2 5 RE H B RAZ 63K
ErEfEE - ERA—-ERE - KEEENRE - IR
Ranhe TEEEHRE ) - FAREERN S ERAREE
R RIS B IE MR A BIBRGR R AR 2R B R
BIEAHERER (KRR EREEREES) H
RETR (OF - #HEGEEEE) - I TERELRE 1E
083 (R&4) RRRIFHER -
FHRFFEANER  AEL2HRAN RIS -
ERZBIERER  USHHENEEENL  ARNICSBAR
FERETHRFEBREERERET  FSBE A 7R
BHE  KNHBRAGTHENAETRE -
(V) AR DT
AHFEHE R RERIHUNE 6 Fow
L BBl AHEMRE 100 7 - 15 66.7% > 2244 50
fi7 > 1 33.3% > BAZBLMAELLPIR 2:1 -
2. FHHASL  BAT 17 BUATE 10 A (5 6.7%: 18 ¥
24 B4 68 i1 0 15 45.3% : 25 B3 EiEF 62 A 15T

41.3% 0 35 BRLA_LHIFF 10 A - 15 6.7% - e 18 F 34 5§
HAh 86.6% > AFHF MU LA EREERRNY
%8 ZOHNLEERRE -

CHEERE STBLUTA 236 (5154% K (B) 2

88 fif 1 58.7%  WELLA LBIE 39 £7 0 {4 26% - X
FHERRAE B AR FBREES » #5145 85% : /)
BT EEN 15% -

- BEEAOE KR ERABE 81 A (SHARN

54.0% @ A EHE 4~6 HEYAIH 48 A (HEAEH
32.0% 0 3 HEATRIHIA 21 A - (AR 14% - 5%
THERCRHaR S —EEE A MY LS |
TR e EE A -

NEDE OB - Z LIPS ERER SN EAGOUN ¢ 2 AR IENE

14 50.0% B%  HREBEIUTIHAE 34 A 1522.7%: B
EREIRA 30 £+ 145 20.0% ; TSR{THIIEEIE Fo3RAI%
152.0% - ZAEAFBERS ARBEANSR - ME
Tagae B HE  EUAERA RIS RE
B WEFAETS - W - £k HEEE - 5818
B - RAKAREABEEAEATHNERE LS
7 RS E BRI MRS A WS EE -
EREBR CEENRE ISR RS R AN
By (x2=13.45 p<01)- g3 7 641 > AP (&) L
T SHPLAEGLLEIRE 348%: & (H) 2H4F
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AESRH B+E HH REATE

& 6. ZHHREALGHIMTE (n=150)

=] SRR AB EEB(%) IHE SR AR | EEBI%)
5 100 66.7 1d 2 1.3
|
5! Z 50 33.3 2 H 6 49
17 BUT 10 6.7 38 13 8.7
18~24 1% 68 45.3 SN ISk 4g 6 4.0
Fh 25~34 5% 62 413 5H 25 16.7
35~44 3% 40 6 5 17 113
45 Ll E 2.7 7H 81 54.0
E eIV 27 EEIEES) 34 22.7
Rk 19 12.7 BRI 30 20.0
BEEE | K@&E 88 58.7 " Elai 75 50.0
L+ 35 23.3 BREE SRATHENR 3 2.0
Ht 4 2.7 BFHE 3 2.0
Hith 5 3.3
F 7. BEREHESE OB TR
HERE  momp T A ()2 RELLE
9 x’
RO ANEB [EFadsw AB =) PN Bkt
1~34d A8 8 34.8 10 11.4 3 7.7
4~6 H ANE 7 30.4 32 36.4 9 23.1 13.45"
78 N 8 34.8 46 52.3 27 69.2 ’
=t ANE 23 100.0 88 100.0 39 100.0
** p<.01

REE  H523%: LU ERIEEE 69.2% - A BHE
BEASHA - £ EEERDAS -

/Y - RS R
(—) AT IAEERR (R B AR T

A AT R RIS BB (R H R TE LU AR T A
ik o BREHRIL FRRIBALR - KSR 8 - LR F LIS
FRES RS - 2 - HRAE - BRRRESRA B8 -
GTEER - Edh / IR E S ER R B EERAER -
H 92 0.001 HyBE/KAE - T H RIFTE A IECIRRSETR
HRCETER - LEE] 0.05 AUBE/KE - TR IHEE BRI
MREEIEFTR IR R R - 2l - HEERE -

T ESRES - EGATRERAE AT - B S RIBRRT
Hibgae -

22 % 4 - S RIAREEAE & / RFs B BB & e B R
HHBETMN - BEEEAE (p<001) - SIEEHEAR
BACRNE IV BE AR - ERIEKYE (p<O1) - FRELEAT -
BEFRANR RIS - WA - TRl ABEERE
dn / BRES RGN E A - I RR E e RE -

e LRSS R  ATEFIRIEN /\(HrA e -
IEFIBA GG B SE AT IEAERE - MATESEL 2% - ¥
XM STFERR - Ef/ IRGAE - R mRsEs
B AR - Eit T HEME—  sTES RN ER
HHEM > HERTLIZEED » fiRSEsiiraE s

# 8. AR AR E B TR (0=150)

7RI RERRE Z2H  H¥ENE MARERAE DBEE SFEE AREE EL/BEAE
ErmmELE 0.50™" 0.62"" 057" 0.39™" 047" 0.57™" 0.17 0.74™
SERRLE -0.16 -0.32"" -0.32°" -0.02 -0.03 -0.24" 0.04 -0.31°"
* £ p<05; ** Fp<Ol: *** 3k p<00]
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PR - £l © MRS LR RA B BB E BRI R

RRTRHY
(Z) BIRSEMBRRGLE < ER AT

HTRBIEEE - &MBRRGEZE RN - B - &5
BIHETT AT R B TE 3 TE () B AR S B B BR S AT DA R BT R 0
H & R BRI ERER T FER R R E MR R E
R BER -

1. HUERISTE I A B R B R AT

HRBERL - T2 - B - RRRERS A
B - SFEE - BRBE - RES / RESES/ \(EH
EBIE - $IEABRRSE R EERR T - EERAIRAI R
TSR BEMNE 9 - BRET  ERBEEETIME L
PR k¥ (F=30.79 » p<.001) -

# 10 BERATIRESR - /ERTERSEEIE MR RG
BRTSHRZTCERHRRES (80 RTRIBIEIL AR IEMIRAIR
mE 64% B RE - \ERTERSEG  REL2H

(p<.05) - HENRE (p<10) BEES / BRI&SE (p<001)
EPIREE K - IR R AR ER R R E
RN EEN AP BAES / IRERE ( 8=50) T2 (4
=16) RAEHE (B=13)-

HERR S TRRE R AT 8RS B IEH Rt RS
HE 1% FEIEERE R - W LR SR L2t - Al
ERBRALEEERLE -

9. EMRRAMEEREAZ BEABMTRER
BEXE FHH

B =D FfE

EER 36.63 8 4.58 30.79™
RE 20.97 141 0.15
HEFD 57.60 149

*+% < 001

2. BTRRTE S A A1 RR (Ran H L ER S AT

HiRFREL - T2 - ERAE - BARERAE - A
BhaE - SEER - BRER - REMN / IRELEF/Eh
pIReIE - A ARRRGLERER T - RS R B A
AR  BERINE 11 - BUERBCRCZRIRGET LR
%kt (F=5.41  p<.001) -

SERR TS RBIR AR 12 - /\(ERTESE L 1R
EAERMRHE 24% HPBER (R=49  R’=24) - fIAHE
&t (p<05) - BEPFRE (p<01) HEFEHK (p<01) ZF
EIREEKHE - RGBS (R AT DI BRARAaRE
R E N - XFRHENR ( f=-38)  BEEE (8
=33) k&zH (f=-26)-

RILETRD - MR E S RAREA R T WESE > AKX
GRIZEUAR BN EAARENAEMRLE - A
BRERS AL ERES  UPEERE -

e A RRRLEREREN GG ESF5
Bt BB AR (Ran B SR AR A T B

(r=-0.03) - {BERRZ 2 HEH RN A BRE R AR
MRMENEER  ABRE AR RLENRHN
(partial correlation) & 0.25 » FEF( .01 B /KHE - BhASH
ME » ERE B SRH ArR AL ER e ER
W LT AR 2R HEAFN L8RS THREEMHR

# 11. &GRS EEREACBRESTRER
BEXE  FHA

HEE 9% F &

SEEF 21.90 8 2.74 541"
RE 71.33 141 0.51
HEFD 93.23 149

*%% < 001

# 10. [EEBRRaLE ER TR R

g SERRRE SERRREURER BB RE t{l R {E
R R 0.04 062 0.05 0.71 0.80
ZEM%E 0.11 048 0.16 235™
B 0.04 061 0.05 0.68
R A -0.01 .054 -0.01 -0.14
eGSR 0.10 .054 0.13 1.82°
SEER 0.06 068 0.07 0.83
BRIEE 0.03 021 0.09 1.60
ES/REAE 0.38 059 0.50 6.55""
i 0.75 .204 3.65"

*p<.10; ** p<.05 ; *** p<.001
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AEZHE B8 B8 REATE

& 12. AFIRRGE BT R

I SER RS ERRREEAERR IEHLERR AR tf8 R
REERL 0.10 115 0.09 0.86 0.49
BEH -0.22 088 -0.26 2520
B -0.37 113 -0.38 3257
BRI R ES A 0.16 .099 -0.14 1.57
HEhsEE 0.31 099 0.33 310"

BIEERR 021 125 0.19 -1.64
BERER 0.02 039 0.05 0.62
ESVRBSE -0.04 108 -0.05 -0.41
e 391 377 10.37 "

*p<.05 ; ** p< 01 : #** p<.001

HEANBATE BN AR BRI - WL RA T RR
BEETREBNEA (FENEEHE)  &ri MRS
AFEGAR -
(=) BAfRALE SRS B FHRA T
AWFELL B B AR TR AT B (R L B S R Y
Bf% - B 13 u[EL - ENMAGERRE CREEEE
(EAHRA (r=76 > p<.001) » B FIRA(ASLE BB A S A R
HAMM (=-32> p<.001) - sEFRREMMRGERLE - 8]
BEEHEEE  ArARGRLERS  JBEESHEEK -
Pt - WSERIRE BRRS E EE REE S A
RUSTHTRESR - EUARR (Rah E S2is R BHE R AFERIY - IEAIRE
(ron SRR & AR A IEARRE - B RR (R4 B B
HEmH -
(P9) BAfRan BRI SER
1. ARWFE < B GR LR A S AL AR E
FRIR LA HATAER - PR R R B - FRFI A

& 13. BIRAL B SAS R BIEZ fHI T

Amos 3.6 AETEHEI IS E HHEE - Amos 3.6 2
1997 £F SPSS A FIATR ML FILUEI TASREIE S structural
modeling ) HIFESEHRES -

ABHFELU T 5l R A A e S B T AR = (1) 48
HEECE R TIEE (measures of absolute fit) 2 : y 2{#/\H
TEIE ~ ¢ Ydf /M4 2 - RMR (root mean square residual ) {&
HERHY 0 8/ MR .10 + GFI (goodness of fit index ) A
A .90 - (2) EHNEECEHSIE (measure of incremental fit)
NFI (normed fit index ) {EAHY 90 - (3) FHfGEACEEfetE

(measure of parsimonious fit ): AGFI( adjusted goodness of fit
index) {HARY .80 - MEFMEZINE 14 - EFTEREN
e b SRR A R A RIS R — (B R R
R, -

2. K7t B R EIE AR AN

BRAER (RE 3) 2—ERGES > FEh=H
BRI FTAELRY - ZZERPAANT ¢

(1) B ZhES / IREEE - Z24 - BEas

B e B (R B S5 T T B B R T E B R AR

P78 B R =B S TTARRR IEFIBR RS E 64% RUBER -
FraFEsE 0.76"" M EEBRFRA BN E TN - R ER RS K
HEBIRAE 0327 I ARFERTER / IRESEHE ( 5=53)~ FENRRIE ( B=23)

R pe00! FUBIRGE ( B=16) - FIZ2M ( A=13) -
x4, WERERT BREERE
R EECE AR E EEERCE
x? d P x df RMR GFI NEI AGFI
>0.05 <2.00 <0.10 >0.90 >0.90 >0.80
5.545 6 0.476° 0.924" 0.011° 0.990 0.990 0.952°

i a8 RTERERNERE
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BREGE - Sl - MR A BB BRI T

S/ RBHE
0.63
034 EEos
0.8 043
047 HE5E
58
EESiE

0.58
R B

e 3. BB EIER (RS E B

(2) BT BET 2N - EEREN RS =
AHIER AN & ERAME -

AR T IR A AR (RS E 19% BRE
A EARARAENEEEES - RBEEERAEIK
N IR B ( B=-36) - HEHEE ( 5=0.30)- I
ZEME (=028)-

(3) B=#2 LB RAE R TS B -

(ERBR R E SRR AR (R E LR R D
58% W RE - ERRFALENBREE CBER EANE
& HEEERMAE 074 - tHHZ T > AEIERRFRLE
HEEEHEREEE  BEENERAE 05 HEKE

(R REURE -.05) - HEAR A FIRA (R SRR L3
FERRTBANRRAEE] 001 SHEKHE (r=-32)  {HZFEFIRE
# 8L M A AR (Ao E BIRAE TR T IERR R
A EFAENER AL AARAMESHES R AR HE
A B B SRR D B - AT BB RE
BEAHIEARFELENANEE MR EEE LHE -

MIME 2 AR TRt R BRI SRV BN
HIEEE AR EEGRE - S g T AL / RE
BHTRkeEE,THEEEE - R TARRRRE ) FEE
ERY T ERBRRGE , PR WEA T ERRRLE
T TEELWE, -

Mz, THERE ) R T EEE B T A
il ) FEENEE - LE=EREEES " AAlFRG
8T ERMRARE - B T2t BT EREE

HTaERRnE WRERERN B TL2, THE
RIRY, L Ry B0 T BFRRRGE L S BEBME - T A
Boar |, ¥ T ArRRRGE | WP ERIEEL - AEREE
HEAER & L T B R RO HE R
= AR RS ERRER AR - (BTEARH P AIEAE
REFGR  SEATHE RN R E Y T A B Rsasens - BB AL
EHHEREE L TSR YT - thA T RE R MR REF N R
BRRRAT BRI A SN &S T ERENRAEE
3. # Crosby F A Z BRRMBE AT LLE M7

Crosby, et al. [11] HIBRRALERURSHE A BRI
ISR B BUERE < BRIRATRIEE B2 RNt
FRET AR IRIRBR (RALE - AR 7 HIL A AR 2 I /R
FELRRE L FAORRGR b RILATR IR -
THEERBIERIAE - BAFLEE:

(1) RIRBIEH

7E Crosby, etal. [11] BB BRAASHEIT RS ELE M
SEMARMBEEEEECE - MIAHRARN > SHREE &
FER - R OBpaEE —ERMEETET  HERZ T R
HEHREGYEEAMELE AL aREE RS,
B - ENHEANR - MREANanRLENEE  5HE
HYELARGRGE -

R B] AR FER S L2 RERZEREN
PRI E BN E TR A SRR L I N E
BERAHVBRZEREELRE MRAHEARRLE



44

REZH FHE B REATE

EE  BEAEMMALEZERETEHE -

Leuthesser [25] WIBFZERRBEM / RS E G R BN
TREE (AR EURE & / RSB E G N EFARRLE
HHTEHE -
(2) BRfReEEMD

AR R E RIR - SRR TR G BB
SRS T EMBRFRGE ) B T AarBRRE - DERBR
SERTERT - BRME R — [EEE 8892 (construct ) »
I AR 7 38 5 R 1% B ] L 2 R B [ FRE 2R B A

IEFIRRfASHEEN Crosby, etal. [11] AriZATBAGRILE - £
Crosby, et al. [11] HIBRRE R D - BRSEEHBERR
BHPE MEARRS  EMRELE S ERE TR
o EItE - B A E g I BB E N ERE
B RS EERME - ARRCRERARRENR
RUEBELHENSERHE  HREXRER EACE -

& ER RS EEL AT ORI R B - H S R
FHIMRE AT E  AREEL RIS ESE T
SEMABIEE - ARBRRGE  HEECRERAERNY
B MEEEHIEARGRGER 8HEVER  IHEBEMR
REER RS LWE -

(3) FRBIEH D

f£ Crosby, et al. [11] AYfEA A FERBIEH I ERCRA
FRHAR R A B EBIE  Hoh R R E R E SRR
B HEEAKEFHIEY

FRAZBEE CHERNGEEH - £ERZ Jones &
Sasser [21] SRHAVHBERERETE - HHEBERTE
BRI BR S A R R RS TR R S s A L AR
FRBSTIAE L HH AT T RO2KEE o Crosby, etal. [11] $ZHAYFARIR
KEBEHE R RE R T E R ERNE
R - NI SRR S A TR R A BRI A - A
FeRAF TR RERE TR S TR ER
FrEEH -

Rt - FEAR RS EARRGEHEE TRER
SE & » B Crosby, etal. [11] RS RYIG - IS
By (2] - e (4] - £HLE (1) BOBHSEESRAARE -

H -~ Flam R
(—) FHFE K

BEMS B/ REEE - 22N DmE R
MBELERRLE OEARRLEHEE CHREERY
B MEEFTHER G ERENR -

7£ Crosby, et al. [11] A HAIRE (RS E (AT - BR(RSH
ETRHBRRSERTREA - HRERH R - A%
FERMEART  TERFHETRY RELaEgRE
BRRME -

Leuthesser [25] MIBFERRHE S / IR E &2 B
FiH > AW AR -

Crosby, et al. [11] ~ E &% [2] ERIEFEEE [4] AIRHSE
FLHRRLBE GRS EHE S thEAHES
B -

s S R 20 HEE P EER
RSN NI AE SEELARE —BEE
g AEEREREHE— T AR - THEEEHS - K
ST 2 AR SRR - GHESREESN LIS
PR EREE - BURRE R B AGER AT B L
RERA MG DG REEOEL  EERILRENE
R BEZEEEEBEELIRIERERNE -

(Z) HEBREEREECER

IRERAZERESR AR E I R R TP B8
E
I & / RBGENS

HIA RS Ry - B R R BIRI SR BT HRE
G AR B I FERR LR - i - MEAREE SR
B e T2 EEEENET WHHBEERIUKR - TR
BIERANESENSHEERHIET rERAE S B E
FEaRiteE e - ARG (B IR A - 5% |
PR E IR H B E - BIEER BRI 240t
AR R AR - BE AR RERA SR EIRR
RanE o WHEMRABE T -

2. MR BHmME

TELAERIMR g e R 5 L2 —ERRE
ERERENAZS — Wit eElRftR%L 2 - HiEESH
BEEENER  BREEANRE - AW S E R E M
ALIERE (1) SRt RA YL 5 R 2% - 20 SET
& AT ESHBEEABNLESES - HIABERERL
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BREE - 28l& © MRS EI5BR (R E SR R R R U B 7

BEE  (2) WNEBREBEATHOERSN #cE e
RO (3) RIEZ TR B A RAEEETTRBIER
HL RS HA -
3. MEEEENS

AERETMEGHELAIRANE g BammiF
At HERKE R A AE T B ELRAE A - ROVEEREUR - AU
REREFHE SV IE AR E - (EFARIRE R R » T
LG TARRRNE < EHR— RS E R 55
PEEMADRENE > GEREREITW - RN - Rkt
TEBERPE T BERREN - Hit - #HREEsE
BIEZ PR ZEERNEL - R SEE RS -
LR A H B T B R - TR B L vl AR AT
& B - RO ERAY S AREUS -
4. REEAEM S

FHEER GRS E IEN AR S &rrRRiR
o ELERE - E > IR AR EREEE
R BRE R BRE S IR E A T EHEARE - RIS
BIEREREAETEN - RARMEERIAL - FFRHRAtE
F6E A Z TR - AR R BIE P R -
5341 - MRS th DI B E R AR REHE
BESE ~ PREAREIEERIEA -

5. FEHE
RS ERMESERAR > oREREETHE -0

BELIEAERERNEEOENSE FTR TEES
BEMELSN  BESMERE ST REMNERE - BIMER
EEN AEMNRRLESEZE EARBRAGLE - ARER
BIEE T T B B S E M MERBR A TR R E
GEHE - WHEMPZETIRE EHRE -

HERE DR  SERERLEE - KW
EIERBIN S EBRE AR RNE - I RAFRIE B
% AEEAME IR NERE EE - ISR EECR -

BE R
1. EHE (K 86)  IREZEER - BRI TIREmE HAE
BRIRZBSE - B PIERBEERTETEGR -
2. B (E80) JREHRMMATIHIMR - BIK
EARRREUF AT LR
3. MR (K87) WWW i EREBYRR M
BN EGA AR ERTRLR -

1L
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