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An Empirical Study of the Effect of Antecedents of Perceived
Value on Satisfaction, Trust, and Commitment

Yi-Lun Chi* Yu-Ting Lin**

Abstract

Due to the highly competitive environment in the tourism market in
major cities around the world, Taiwan is also facing a large decrease in
mainland tourists. Given that the number of tourists from southbound
countries and their benefits are not as good as expected, how to develop,
establish, and maintain long-term interactive relationships with tourists in
a highly competitive but limited market is worth exploring. Innovative
tourism models or activities that are different from previous activities will
also attract tourists to come and visit. An innovative marketing approach
towards diversification is an important key to attracting tourists. In this
way, this research attempts to establish a holistic framework, discussing
how to use city characteristics, innovative marketing and event marketing
to fully attract tourists and bring considerable business opportunities, not
only to convey tourism policies to consumers through advertisements, but
to build a good perceived value for tourists, in order to enhance the
satisfaction, trust and commitment of tourists. This study collected 183
valid samples and used statistical software such as SPSS and AMOS to
verify the theoretical model. The empirical results found that the six
hypotheses of this study are valid, and satisfaction is the intermediate
variable in tourists’ perceived value affecting trust and commitment.
Finally, based on the research findings, we draw upon some suggestions
for the management policies and academic implications for the future

research.

Keywords: urban characteristics, perceived value, satisfaction, trust,

commitment
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