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Applying the Theory of Planned Behavior to Study the Behavior Model
of Chinese Medical Tourism to Taiwan
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Abstract
The purpose of this research is aimed at applying the theory of planned behavior to
explore the behavior model of Chinese medical travel coming to Taiwan. In this model,
the authors provide the research propositions concerning to the relationship between three
antecedent variables, attitude, subjective norm, and perceive behavior control and
intention as well as behavior. Marketing strategies and challenges for future researches are
also included.

Keywords: Medical Travel, Attitude, Subjective Norm, Perceive Behavior Control,
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