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Use Marketing Strategy Mix to Enhance the Customer Satisfaction and
Loyalty in Frozen Seafood Industry
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Abstract

Frozen seafood is one of the largest categories of frozen food industry. Accompanied
with the more concerns paid to food safety by end-customers in recent years, the
government established traceability and management system of food safety, unified
descriptions of aquatic products in order to take duly monitor on aquatic goods. In
addition to above, the suppliers of aquatic products have also proactively upgraded
capability on information collection, transformed into factory tour to attract more business
opportunities, built the dialogue platform with customers so as to strengthen the
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implemented policy of food safety and enhance competitiveness in the industries.

This study was conducted by a domestic leading frozen aquatic supplier of
Taiwanese company who collected the feedback of questionnaires from its overall
customers in order to establish the long-term management policy and planning of
marketing strategy. By verifving the customer satisfaction and customer loyalty on
marketing strategy of product, price, place, promotion, the assumed difference of customer
attributes and categories for cross-analysis were referenced together with the questionnaire
results of narrative statistics and variation analysis.

The study conclusion indicated as below. 1. Product quality, Price, Traditional
channel, and Professional level & attitude toward customers of sales staff have positive
impacts on overall customer satisfaction. 2. Overall customer satisfaction has a positive
impact on customer loyalty. 3. We also proposed some practical recommendations to this
company in building its business strategy and marketing planning in the future.

Keywords: Frozen Seafood, Marketing Mix, Customer Satisfaction, Customer Loyalty
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