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Abstract

It brings great challenges of agricultural
marketing with opening domestic market after
Taiwan has acceded to the World Trade Organi-
zation (WTO). Most of the agricultural produc-
ers sold their products to service wholesaler di-
rectly but it will increase cost with the expansion
of channels. The limitation of time and place in
traditional market will be changed to be a big
business after the use of Internet.
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The aim of this study is to build a website
with the receipts for farmers and consumers.
Consumers can buy food materials by one click
according to the recipe with product spec, price,
place information, cooking steps and time, and
nutrients. The characteristics of this website can
help farmers in agricultural marketing and con-
sumers can not only buy food conveniently, but
also know the food sources and nutritional in-

take.

The result shows that the website helps
consumers to use casily in networked environ-
ment. System architecture is designed to an ap-
pealing website with regard to the recipe and to
provide nutritional information of agricultural
products for consumers.
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