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Abstract: The purpose of the study is to evaluate the 24 shopping mall projects
approved by the Ministry of Economic Affairs, R.O.C.. The method of the Analytic
Hierarchy Process (AHP) is adopted in this study. The results show that the first,
second and the last priority of projects are TP2, TN2 and TT1, respectively. These
results can be the references to authority of the government or the enterprises for their
investment.
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