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Abstract

This paper is a criticism of William Reddy (1984) The Rise of Market
Culture. It presents the synopsis of the book, its main argument, its contri-
butions, and its significance for the local studies. A study on social his-
tory, this book deciphers the social and the cultural meanings of the cate-
gories of political economy. Its treatment of the implication of the evolu-
tion of the payment system is excellent. What is sold by the French spin-
ners and weavers: products, labor, or labor power? Some disagreements
with Reddy’s explanation are presented.
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