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Abstract

Online shopping is a result of infon'nétion science and technology evolution which
relates to multiple and different research subjects. This study combines Technology
Acceptance Mode, Use and Gratifications theory and Perceived Risk theory to evaluate and
understand the consumers’ behavior on the internet. This study uses the random sampling
method to collect the data and retrieve two hundred effective questionnaires to build up the
cause and effect relationship model from online consumers. The method of analysis is to test
the reliability and validity by concept survey model and then use path analysis to support
hypothesis. The findings of this research are (1) the consumers’ using attitude toward and
behavior intention are positively influenced by the time spent on the internet, educational
level , the times of online shopping, the perceived usefulness , the perceived ease of use and
the entertainment satisfied. On the other hand, those are negatively influenced by the age,
privacy risk and performance risk. (2) Agitated users are negatively ihﬂuenced to the
consumers’ attitude and then through this influenced to their behavioral intention. Finally, this

study provided some recommendations for the future research from the findings.

Key words : Behavior Intention, Online Shopping, Perceived Risk Theory,
Technology Acceptance Model, Use and Gratifications Theory
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