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FAREUGAHBHREIEFERENFTA > BREAMIABZWEFHEH -
RTEEHRERBERNEEIEM - A T HERAINTEFRT -
RHRFINREERTREREERTHENER > UMREYE  BAKRE -
THREOERA TR M ERERTRRREIENNEZ— - iAW F
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N BETHER EREM 2F O ESEABEET RHEREHE
HFENER ABRTRAKEE EEBANTHEEHERLERZMEA
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L T1

HARAAENBZRUTEUEFEERHERA  KECHRBAFRE -+
THACEN R RN W - [HEE HACHIE T B HACRIBRA, - MRS AR
FIRAEBRASS - EROENHEHETEENS - TMERRFEHEE -
tEEAWHE  HEEREAR - TESEBUTRERAHHRTEEH
BRI - SIBIARBBESE - T (World Bank ) KBS BRI
fH#% (UNESCO) thi? 1994 F & 1995 F551HE TEEHFRE /KRB H2
7 ; (Higher Education  Lessons from Experience ) 1 " S E H H s
Bl RIS | ( Policy Paper for Change and Development in Higher
Education ) & H - HEFHFRARERIM T BIRMERIEETE -

BB ~ 2R R REEBHRETLRER - BRE KRR
BERLK  SEAEFREACKERBENRAEH TERNEE - 5% &%
BRIERE » 1960 FRBUMFRBENABE T 5% > BT 1991 F
ERIEMEATAEE  HHATXTERRBEE N\ TERERZSSHE -
HR - RRBELFEHBHILOIKE  EERBERE - 1€ 1969 F8Y 15%
REE 1991 F8 40.2% ; FERARPERE - Al 7.3% EINE 14.1% - DEER
Mg @ FEEATTZTH » REEABKE=TIEATA  SERAEHEH
20% > HEINEERIERES > RO EE0% (HET > K84) - 5%
BEEABUTHER - BESERENSEETIIAEAEE TRANE
- SERECECHBRRCOREE R (elite type) EFIRARE

(mass type ) HEE KA (universal type ) HEH - £ SEHENIIEED
BAEPH EHEEENET » MRERERRER - = BRM(AIER K
BEMZETZ2HEHELNIANTER > SEXREFTLERNSRENTRE (
diversification) - HI » FHEHEABWRTERBIFM BRI ESRE » B
B EEHEBERIRENIEERE - SFHEREE BT HERELOIERE L -
BH BTEANFEFNSERERBR  SFHEHRTHRR (FlIng
ABAIERA) RAERRER (BIAZERR K B2 E R RNE - sE5E
Gt g EBBEATR)  BHK B HEREER, -

BT R B AR ERAFEFERNERFAA - MERBAERZH
FRDFHBFEESSREN N » BRMNAMIKREBNZIRES » BT
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EERERBEANE TEM - AR - TSRS ASERE + #ETF
5 ESEFEHEHEEEBEETBNER - DUSHRENY - A KR - EKEF
BE "Bt (marketization) FRREIE AR @ EHEBREERM -
HASMMASE  FREIVFELHERBFTREETIEN IR — - §
MEESEHEWIEE Robert Zemsky FI William F. Massy FAi25E » BE
A —HCRKRE . TREARRSERFENENEAKRE — 0 "B
T NEGRENFLEXNER » TBNERES I BISERERLR - B
B SEEENIEREBE 24 XK - BX4ENET -  BEWARER
HAFAIHE  BENEBSSFRENEEH N - (Zemsky & Massy,
1995) -

HEERSEREHBLARE - SFEERL - BBREE R

REE S BN - B > EERENBFTREERT B RABER

TTHRBAENREEREZEEY , (UTHEHEHRNE) g T EEIHE
TR, - E(B-REREE) b ARGHEHESNEREEER
FEMAMERE : " TH¥ . & deregulation AYBIEE » deregulation — % SE
TRERRE R,  RBREME "EHL. B R - TRRES . ElLH
EALRERHER - ERREREHBRBUEFEWARERDER WA
IR B TTH - TEREHHE - TRERES, NWFERFTREERIIEES BET
BRERRESEE © 1AIEATRPNEE 2RI HENEN - |
(B e - K84a ' 24) - ERTEEMHEE T BHUFhEFRPARR
AREL  BEEFRENERRURERERES REA - BRI
TRELGE KB R H L RERRY - (ER LR » BAFEREEUTHIE
HUARBUN TG [ SR ERRAOEME -

AT SR ARESFREEFTLCORNERR  ERFESERTHR
EROL-FRAAAREEAXBEHERE  REHEBNKE - 2EESEEE
HEIE - EEERRFTRENRE IR RERITERIFERAETL
FHMEE  AMEECEESHTERB THENTEEOLTOARE
BX : E—REERERERABRNTBILHEHL  WREFIFHETEY
BETREREESF (perfect competition ) THIBHIERE » FTRIW FE ISR
Bl HEREE - AEE - EEBRNTSEREEHBN T8 - B
HEm - E_FEERETHE (marketing) FrERMNTE - LR ELIABRES
M EEBEBENT L - FETBER - ESE - EE - EMERERK
7 RIEWEHBEEENES  BIFEAEEEE - ERBXRNTHIBEE
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EA FREFEERR AR NS BRHEEE - 52 £—HEF%K
%t - BEEIINBETSEE  ERENTHREETRERTHE LY
Y B AR - MEENFK - 8 HEEES (comparative advantage )
TEREFTHEIRTTHYSREG S 7 TH » M —BBERERSE » FEBIFEGE T (REH A4
2% BEFERBTHBH NS EREE  RERTSNREEE - FER
THEAHRKSEXNETRRNERY - AERAHTESRNRERX
MR RITH - (EE—FHE  HRESMHSLRTHEBESHSEREN
BEAKETTRNTE  RERNETSEANRET - S¥HEHEY
Rk EL R -

8 ~ TIE L #1478 (Marketization and Marketing)

R T gk ) EEBES - BMIETKTIBRE (market economy ) I
T (market structure) - THBIRERREH R —E - BHEFIEER
HORA EERE RO AR U RE PR SR RO HE B - RIS I - ¥R BRI
BN > SETENHE - MEESBAFMERMILEY EERNE - R
BRI T B P BRI T B R R o P REENER - A
ERU— ARV EARFERR R ETERISE  Hlrap o EFNmtE - T8
DMEA B HEBNE AT BRI E B RAERNEKE - R s TSR
BE HARYE (free economy ) FhREFAABER I EEFREITR RN
HIE - EEERESE T  MEEERAE RTS8 (market
forces ) FLFEIRETIHE » AFIRIRBY)RERAREHER - fFREENS
BHIRE -

BEARAETH IR EE > T H#8E (market mechanism ) > JREJ{EEBEHE

(price mechanism) * BREEMNEFENR  HEHTENERTS - €8
TEBENR TERERERFNEE - M52 - Y ERERNEE TN
PRTHE EHESENEEINE - RERBEXMIRBBRFERTIERE S5

FE2ERNE, - "FARBESFTE, K "HETE, - "TERESN
8B, JEESB TREEESTE 1 T BEHE, - BENREREARER
RUMREE B B EE BN AGRTE - HEEAREREERREL "7
2 WRETE  REREHEUREE "FA%2, BE NS - ERAEN
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FRHMETS MR EBRPHTFNNS -
E—EERHF B - (REE LU REEEZ M Rk B i Eg
FHEERE -
OHtEEERA - @R AEREEFrRE A ER AR B EH B — /MRS -
1 e 17 T {50 (L 38 1 5 LRl 2 o B L ik B DA 7 S O (A » @4
HERK  RESREMMNBAHELEBNPEITRES -

OFHEENERRESES  BHEEREUEESHELMNESR - K
FERRIEHEFE R RERS H 2 SRR - RS REEREE I B SR ER
45 R BERE E 3 R BB 2 TR (EAR -

OftEEFEHTBYES - FEIREFHNTE - FvEESERTLEA

i35 - BB RNEEFtha] 5 AR -

AR LR & T E FE S IR B TR RO HEFEE TR B(E S - BIFTEERIE 2R E

(perfect information) -

EXEBEPHBEE S HESINAES - BADKEHERERS
BHRVERR  EEENSEFIEEL  EREENSERAREK - BEAT
DIZEATE - BEARERBRMA - NLBEAFRTIH - RERETEEEH
EAREHRRIThAE - EEE RS EHAT - S E - RNEEEETFR
ENERER  ERNSEEMEIEEEIEEERS - FERKN - ZXEEHE
MR ERE  FEFEHWHELBRISEENELR - fiBRFREMRKBHEK
e o EHERIGER  HEEBTUEHARENTERALE  HE8E
BIFE - BRT THEERE, (productive efficiency ) FEK * T2 RPN
BEITRENTIRE - R EREFNEIEETRERER - 5B " 2ERER
(allocative efficiency) - RAFEIARETHBEEEE "ETLRNTF L KWE
E TREGEHERM > THERNBH - #RATRHEFHEELALRZE
FEHAREE (ideal type) ' BMPRE—ENEMLDERD  HEZZHFHHY
B RERES I SEESSRAFEALANLEEINRRERE - 52 &%
BEW TS ERERE SEHE N HERFE KRR E2RFHBIERE
MENEBET RN EREEERREE - fIESRT . EASERENEERER
it & &R ER -

TIBERAMNE —HEREITH (marketing) FVES - IRBERITHGE
(American Marketing Association) Fr#REERY T1TEREEH |, » {TERR[EFH
B THDZ - EREEENEE - 2F - 258 - BRSNS TR
HENEPEEREBEAMEKEENZ S o o (Bennett, 1988:115 ) < &
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B & RHITTI88E % 2 — Philip Kotler RIFZB ATIRIEEZEMRERZITHM
it EUFEMKEREEHTRREBEHE - Bt - THEERER
SRS LA E BRI HREMNEE - MHEHEMHEE - #E - GRFEES
BRI I H B R AURY (Kotler & Fox, 1995, p.6) ° FifE
RERITHHGHEZ Kotler WEHRKXE » THUETREHRS - BERKRE
HISHE (selling) @ MEBETELRBAEEE - (THETEENTEE
RRFELHEZAEENT K - REREBEEFTRIES - FIREESFEN
KRG SE AR B AR - 1970 FRWIH - THRRE BRI R &0 - X
#E A FIJEE F|ZEE - 78 Philip Kotler » Alan R. Andreasen * Christopher
Lovelock FITHEBHFAMHELLT @ ITHHMVE SERIEZ M B ERRE - HF -
8BNS - BEEE - it gIRE - RESIEEFBBRA -
T B SIS HEE SN (consumer orientation) ~ EMAGE
1 (product life-cycle) -~ THi3BEFR{t. (market segmentation ) R fhENL
(product positioning) ¥ - HEZHARETHREENES  TEZEHE
RETHEBELVABRER DL - ERS=ZEXENEE  OEBRLER
AL EBERIT KR - BE - BE - RIFRBENRES - OBLHA
KB EMABENMRRERET - FERBEMTENELSRE » 1558
EHHEE - 2E BREFERMmEEEEENT R - OHBHIRELHNE
F IR BEE RS - MARRELIRE -
ABEREEENZIARE R OB G - EERAHESE
BT LB EE SHEBEBEIEHNER I - BETIIRE -
O EHE - AR ERAEE CEBEE RN BEEBERLE
IERERY - REFEMRFTMLAETE R AesT -

OBRIEBEENIZE -8 > MERSTEFRN/NFR > FEHSH
& -

ERBBEENAMERACHSE  RENBEENKHE - 87 - €885
i KRB BB E -

BHIKSR  HEABRKRENS » PR ENERHMEHEHESEHETN
BN - B  TTRERBEEERRREESFHENIRERA (opportunity
cost ) FUETELDIR mh 2R R IUBIMENTTH - &5 LUABER DO
HIMERE T ERFHARENENSREEFRETRYE - WA FERES
RZFNEBEN  FTERRBSHEEMNRIKRZHE  EAFTR—FE
TR E BN P REE (RUEE - K86) -
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2~ WHILBBFRE

EHHENREET @ SFREARAMENRTEENAAMEERT
TRBLIESESR - T2 &S FERHEHHCaR B R RBRb A E
Ga:p}-Z-JNIIYE S

— ~ TIE{ERERE

BTRESFHFIOEZHFTHEVETEARE  BUFIRERAT
FI S IE S FREHSIL -

8282 E 4 (deregulation)

MEBDBFH AT KBNME - N8 - RESHENESR - BFREE
THGERK  HHBTIIEREBRE - BRASFSERMN - HABIRE - 45
BEEERNE - BEZ  BREFNKRUTHSHENRBSTH  BF&E
FRE AR EERY - T MER 2B KB F R e 5 E AR B
FE - BIAIE A TE 1991 FAABEAN " HBEBRAKBEH ¥ 1 (University
Deregulation Law ) BT EEE » MAELATHIBEHES [ FABHNBR » LIES -
B - [EEE - REBEESFHATFEREES -

(4B 8B ( de-monopolization )

REBUF BB BA IR RS (R KB BERI AL KB RFNEE - 5
MBI - A ABE - KRB . T EBENERREAILAFAIK
BT - EEFENER L - BRRNFNRESENBRINHPNELE
FH -

S# Bt (privatization) ;8EREH 1t ( de-nationalization )
REAFFEBEFELRBMEBERLEE - EEFEENIEEREE
R R - HBES ESEREROEE - SIXEMEEE - BER -
ERIE - #EBTESMNTDRESHLILRBREETER - Mk MNE]
& —ErERl KB IAF 2 (public corporation) FIRIREZRIRE (Mingle
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& Epper, 1997) - HATE " HEBRABEHIE , B RIAKZAELY
AT (R - ZEEEEE 0 "BUKEHE . (Association
of National Universities) TSR FR—MEE » BB KEBB LMK
B REWBRE RGBT KRB LEYE (Arimoto, 1997) -

br7 i =fgfcst W -BRAXTERE - BREHgRET R
HETRETB - $HEEEER - BUFTEE "#W5, (quasi-market) #
FIRYER L - — T HWEE KRBT R - BT EBREETEHRFR IR
FHEZ - B0 - REBFERTFREPBERA - AN HESERERIHLES
[ A AR R R RSB AT T 8T  IBEREHE - e BUF
BEESEHEEBEENRHE (surrogate customer) @ KBRIEHIBR AL
AT BBARRY 7 SR EUS BUT P LR 8 (Williams, 1997) - ¥
FIRIER ILBEFRFILAEREFHEN EERE S - R4 HRXRRAVLEFE S
EmZBE  DELEERENER - EREBSRHEBEREREEE
FEALE [ — T FRBNECEERERREENER » KEBBUFRZ
FENLHITh RIEHIZE -

= s RERENRE

MG LRBAHSERENTETHTEHRE - 2% - 5l - ASKTES
T AREES -

F— BRRAIEEE THEREH BT RERREERNMBEE TN
[IKE » I BRI S SRERENEZE KEEME - TENHITBE
DISEK ~ #HEHRE - @BEFES R4 - 24280 - Bk HEAKRE
BB Z2 U HAFT KRR ABESEEE - FIAE -
EXILEEIE - BAMR S TEMERIIASER.OF (Arimoto, 1997) - 1EEFEELZT »
REREKMBENIEEIEPBENZITE BN AO - 3 Charles P,
Hogarth FTSHIRY » SFERBEENHKELHBMERNERAE - 3£
HESSFHERNBRALIEL  FEREKRCHMUERSE  TERRNBH
SEEWITBRE (Hogarth, 1987) -

B MPRAFEETE  IEBUFRENMK - KERRLERSZSE
DIBiETE - ERSEESSFHERBEE BMLSREE - BEEHK - K
B4 (voucher) FHAEEFMBEL - LBk - HHEEF - RENER
SEUEEY > BRI ELUACEBE D > MEAMLEEENT AR
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HMFEROCITCESE - 208 - EREAGE 1972 FFH " SFHEEE
(Higher Education Act) B¥ » RS R ESFHE EBATIRLAY - BEHBIRK
DEMABREENESR - REgRETSEEMBE4ENME - TeAEH
HERESUERASERETNEMNS - BEHERN & - EEEBNE
R AERE A M RENRY  EESRESEHTE S2E -5
ffiBf, (high-fee high-aid ) RFRAYZKER - L4t > FERBRBENEHRIT - &
FHERHEZEARTIS & MUREREHESRIESFRAEHHENE
fel th S /)N - BIANTE 1990 £ - ER—ERELNIILABRES
FEGH R LR SR - HEERRRER AT GHFER -
#EIZLL T #EEAE (price fixig)  BIFEH (Rothschild & White, 1993) -
S RMOTBREERSEEE - BEFHSHEERRNRHE - EBAE
BBEHIARE Bt - IR G. Williams FIEIE » TISBBHERSEHK
BREEEESNELT TIEENGR  OHZRgHECRRNEBES
ERA - OB SRR ERE | O EREH LA RERA |
WA FEOERTEERE - WEBRBEFEREEMN O ERBHELTR
WLEMBEE  NEEERE - B HERY - BEEESIEROERN
£ 5 (DBRRREE I AR RIS - PIIEERRIRES - IEESFRE RS
- HEEE - BREAERERY | (VALRSERFERSERER (logos)
(Williams, 1997) ° BR. Clark TEWFRBRNEATRBZ &% (1) » B|BE
FRELRER T HMOAEBBERELSERFE LN  AEHTEWEE T8
LB B ORI ERERBRITTERE ST OB - FBRlR TR
RIBAER - OINSERE R B E BRI » A HBIMY © 8 N
BEEERNE—EA%  DEMZ LR RS — (Clark, 1997) - HAH
BIT7 K2Rt Mk ke b R AV B - DUEME DA IREI B KRB R th el
BHARMEERES DB B RGRE - B - B O fE G 2
( Arimoto, 1997) -
£l MARAEME © R ZMAE IR EWATIHSEF
KRR T » SEHEREVE SRR (tenure) ZE|ZEHIHIPLE - 2
Bl » 1988 FHE "HENFEEZE ) (Education Reform Act) 55 202
RE - BT BRAABERE  BUSTIRIIERY - HE LK ARBEHIER
PR BET8 KENER (statutes) » FHHAEGEE BN " HREFEH
(for good cause) WIEHZ T @ M BEIKHFTAR (BE 0 K83) -
4 BAZKREBRGAEENKGBAGIE £ " K2EZ8F ) (University
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Council ) 12 1996 # 10 ARBIBAFHWEIABARE 2% - WATREE
SRIZIRRE - T RBZES ) EHEARR THRERAN " BRHEE
#& , (publish or perish) ¥HRMEMNE RN - KEBHEIEREMRE A
Hth 8 BARRYTEE  DIRABMEE N RS - RRE A2 AR
BERER - BRI AT EANER (Arimoto, 1997) -

Bh MEEATERE  TREFHENHFBRC—BX2MALE  thilE
RS S RMRETBMEBEEEK - RTRUESSHETEHBERETR
SRR - FEBUNE R REREETRE - WHFESFREETEAR
ERBERREERSEHETHENEERR - BOKR - HARAKBEGH
ERISES “RERKK % > RERBEBFEEER - HREEF 1991
FE2tk o TESERE SRR TIBRES T REZEFHE , (Uni-
versity Accreditation Association ) 7 7E 1996 HEHE K+ KBHE
WMAEFLIE (Arimoto, 1997) - KB BEHETTRMTE (peer review)
ERZHAR RSB EHRTLEEE - IREH David D. Dill BFHE
SFEHEAERETRER THINERER | O2BNSENELURBSLE -
Kt R R R B ERE S L REREE RRIERER + O KA wE Tl
DIEBERHEHE  ORBEETLURBFTESREHEENRE © MR
RAEAERTHEBEEREE A NETR  ERGEAKIZ2KNE (Dil,
1997) - SENERIEEHEHIERELIRPESSHENEERT 2N -
AHENE  EEFEELARMTHESFHEER - LRSS HTF I NE
(HAE - REBEEBRURENTERRSPIRB KB ER R T H
Frgiaays g - HHR AR EN 2 FHEZEHE RRIRE] -

B~ 1ITHHATFRE

BB R TESHETENRERF IR - SEHEHREN
B DR BAGRES LR ERTEUEEARBEENT K - BT
DREBREADIHOTTIEE S EERARL - B3 - EUAREFENH

B— MBLEFERE  EBUFREMER  BBUHELOAE IR &
EREBRBULLEERERGRKEE LAREREY - BHRERFERY
BEREENRBERE - BFNRETHIREBRARKENBRERRE - LB
g R R - TTIE SN REEFAER AR EREREE
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HARZBARARGRE - RFEREZNTK - BN - PERENEEAY

(BIIRE ~ SHEET - BREE) - LRBEWABRSR  KSHERTCE
ZLUASFHREEZNMAERFRIETEFERIERE - wEmEETX - e
M) - TERRBIRERITED) PR B EEE - KRR (5) RBY -
SEHAEE  WEIBENER - FRABELURESE K EERRESEME
R EHLLE -

B BERHERE - THE I AR ERRIERK AT -
Bit > REKERELVAMEEERA - BT - £EANBNSFEEEREY
Fr - BRE R - RBUARTERUE BT RTE » BKEER
& s8R EIRE - tha BRI —Leaem 2 HF/RAVEHR - HK » KBLFEKE
FERITTIE R IR B SEY B ETS - EUKBGRITHES - Rk K
LR ELASHA R BRE R RMEIMA{THETS - GIEAEEE - 85
— AR NERFHE - REIBE TS - EFRKIBATHHE - FIRHEK
TRE&TIER » RNgE—lEMT - &% > KERREWVEKBEEZERE - B
BAEES - B/ EERCELE - IRFEVLBERENERABNERSE
FRHETT(L B S (Kotler & Andreasen, 1991) -

= MBPREMEE  EEERFHORENST - HE—@EABART]
RETEATE2MEEERBAGL - bR THEMENHBEENREE - £REH
BEET > AR HFIEERS (niche) BUREME » 2 AKBREERT Rk
HIRBS AR - TP ERTSERCAESLESRER - ERHEER
BHE-ETrHEEEREREREMNSEZEE  DERBENERMBEE
HENFEREPE B GNEE - EEFER TEUR SR EEREMREST
AEREE - TENINEE - BENTTRZN - LR SEHRERBREMLE
BRa - EEHBRFINBRITME -

B EMH 530 (academic portfolio model ) FhEETT8HHE 7 G
HEBBHOET S HEFREFRYSEENER - BWREHSEAT
SRR BT ER{IEIEE (centrality to the school mission) -~ 212
aE (quality of the program) R a[{TH2E (market viability) - BALE
A=EERESFENVRE  SEREFRERERATZEE 2ELER
FEER BRI —BRER - WPREEERR » MABREEH AT - Robert
Cope THEM " B EHEGHEN , HEREMKBRATIRMHZEZETHR
FEEREEEE - B — PSRRI E N B FE AR AR - EAHEUNEE - TEEPER: - 3
EEHEAMSEBIZREBVEERLERER - EEEEEEN » FEI#
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FENZEARASEXMLET A E > REZRE  -EEEXZ2EER > Al
AFFERE RS - R —EE  FEENTERENTET R - RRERE
BERHERR B ESRER - ERERETEHNBE KRS - MAEERL
SRS RIERIERRIGNINE - B S E1mE IR B AR R 2R -
BILI#ERF B RIEESE (Cope, 1981) - B# Lt FIEANER » SEHER
A E ML B BRI - RETBNMHEEME » DIEERNEE
BRI B RE RGN - BERSH - SR ONFERARR -

EM MARFEERE - RRITHVEERE - #HFK LSFHEMRI
2 TEMEN, R TEESR, > AR EESEREREEEFRETRE
HWELNEERIFR - RFEN - AHASESFHEREEKRESL - KR
BRERRBEREETEBRIRERER L EHRLE - RERERS
SR BHE - BEERFTFUBKHAE - REZ ' 5FHFHRONE
BER BRI - BRNTFEARETERE - MARREREE - THER
B TEEEERE ) REERERIE - RENHEAMAE SRS K - LA
BEENRERESHEBREREHRE - EEEENERARRLSERTERE
HUEYE - AT EHSERFTORERE - A ESFHERER/IREK
MARERINERERE  FBE4EKRFBROEE - BHIKR - EH
Syracuse KZEREXBSFHEFEEZERKBEN » KEBEBHE4 S
FIERE > RAOBEREMTAMGR A AEZBITEK o K » Syracuse KEHK K
REMHBHTRERRERIHNERES® - 7£ Syracuse KBLKKBHRE
HEmRET  BRTERKKRBEEHFEAZRI B EE =R ERE -
(OTEMMAHEERE » —EREBENFEA BVHBEMFREHEAEFEASE ?
COHRFR B ERE R REEXEEEMARZEEBEE ? OB BRI HEZE
BUR A KRAIFT R AMA 2 REBEZ M EF B EE2 4 M¥EM ? (Diamond,
1989:225 ) -

ot o T AR EREGER (product life cycle) B S RERES
ZHERE  RZEESFEHETRECRKREEAY - EHEARMYE - BT
EEMSE - FEGEHMERFEORNE EEENFENSERERECH
BIIRERS > BFEGLUEAE (ERBEE - R4 EHTEREBLIIERE
3) ~ EREM - dRFE - QN RERR{EABREE ARG (B4 -
¥ EIRIES  BHERN B HRHIKERRI ARG TS
HEERST - G0 EREBFEAEREEEER T EEMPATHETE
AHEES - B8] - HERA - 8 - 8WHE - 85 EHEFLENRE
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(Mitzman, 1982) - EitR—HORS ATRPNREZEHEN > BRTH
BEARRELAIRRBITE T E B st - —[HEZMERE TR FRERE
TMETRERM L B ERTF R » EOJREIHRE THREMNHER - HERERPGR
KKGELBHRVEE - Lo - REZEDRE - BETBFKRNRE - K2
BT REth LA AR E R AUE - R R A BERTRER — 0 A E R
TR 0 O ERBHR KRB AR R AR EE T RE - B hRE
B HARAKBTEEN AEMETS > REgsic B IEEEYL > it
FHRERIE (Moore, 1989) -

'~ WS mBEKBTFRE LR

EREI R FRENHBUEREE  FHSFAFTUENBCR R
o TREHEIE 84 F 2 ALY (TERERFREE) @ N2EZ
S TBEN TITBRATFWERREY , (UTHRENKE) 7 84 F 4
AZE 85 £ 12 AREERLINE (FREREE) & (RBRRESE) -
WAL EHEENSERT LD FMERE K HARRE - (KIGTHS5#E:8
HEFRERIFACT ° TR LR EERER - M RREEFHFOT
BEM -

B GHENEEIAE - "B REAERIENHELEES -
HAFRE "RE EBEK > ZEWERER 0 BOERRE - EMEAEE
HITE - RMAERFFEIGEFR - SEEFRT REEAE B #nhB kK -
FEBEMBEARSEEHREN - EATERENS B - EAREFVE
I - ELCERBE B SNERERRELER > MTERIERBRFRM
% ERHERERSERABIEARTE -, (RWE K85 HEH
3) - KRmEBERRE - HFHH - HFRE - HETEH » BUFE LA
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Marketization, Marketing and Higher
Education

ZGLiau-%da Fal

Abstract

The heavy financial burden caused by the expansion of higher
education forced many governments to change their higher education
policy in order to make higher education institutions more Self-regu-
latory and more responsive to the needs of society. In addition to the
devolution of power, governments are increasingly turning to market
forces as a means of coordinating universities. This paper argues
that as far as higher education is concerned, market orientation
covers two layers of concepts: The first is the marketization of
higher education, directed by governments and implemented via
deregulation and privatization; the second is the marketing strategies
adopted by individual institutions, with an aim to define institutional
comparative advantages and to better serve the needs and wants of
their target consumers. Both marketization and marketing will no
doubt have far-reaching impact on the development and management

.of higher education.

Keywords: higher education policy, marketization, marketing
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