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Abstract

The Alishan is famous Ail Mount. Is worldwidely famous for its
abundant natural resources of scenery and owns the potential of developing
the agricvulture for leisure. Recently, with the central idea of “Fencihu-the
exploring history of Ali Mount. during the Japanese-govering Period”, the
country government has been promoling the tourism positively as well as
helping the residents overcome the difficulties of local inns’ legality to improve
the inns’ management. Moreover, in order to make people closer to the nature
and understand the humanity of Ali Mount, the government regularly hold
certain activilies, such as “The Sounds of Music” Concert.

The main topics of this research are leisure experience models, tourism
image and tourists’ satisfaction, and this research is conducted by taking the
tourists in Fencihu as the analysized samples. The resoutls we found in this
research are : 1.The dverage duration of the visitors’ staying in Fencihu is
about one day to stay overnight with the relatives or friends in a 4-bed room,
and the average consumption is below NT400 per night for each person. This
is the kind of types of two-day weekend traveling. 2.Feel Experience takes the
first place in the experience model of tourists in Fencihu Region and sense
Experience is followed. 3.As for the tourism image, the friendliness and
enthusiasm of the inn hosts is the most highly valued in Fencihu Region, and
being able to be close to nature is followed. 4.Visitors' Feel and Relate
experience are the key factors to affect the Tourism Image. The friendliness
and enthusiasm of the inn hosts are the key factors to affect the loyalty. 5.In
visitors' experience, there are obvious differences in the age, occupation,

education level, average monthly income and marital status.
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