B & EH AT 145818 (20166) E115-149
doi:10.6182/lis.2016.14(1).115

L L SO ol R (R TR ATE —
PR E S 4 A E R 2551

Turning Cultural Heritage into Cultural and Creative Products:
A Case Study of Value Creation Out of Cultural Artifacts
Collaborated between the National Palace Museum and the
Bright Ideas Design, Co. Ltd.

FRES 1B
Hui-Fen Chen’, Yann-Jy Yang®

il %

AR ST AR AT SO LR B SR ZE ARl (B {EALE - A FEEE afE R E 51
TR ORISR TR S 52 A SO St B ORI EE SRR TE 3% - SCRIEESERYANE ~ (H
ERSHTERS IS - AR SO SR B R LAl Sk R - M HES LAl SAE EH A
AGHTENE - FEHE AR TE R R - DR SR E anSHEG BRI P - AR
B Rz - e B A TR TR A B RE R SO SR A R By
AT o ARFFEER - SCAIE A {EEG B AT R I TR By © SO ERIE R R AR
Befl - APE B TR RS - 2 BIR AT Eeess - /AR R - BRI
R e fSkaniat o fERRR(LE R - BRI AR S - BEGERTTERIR - AN SEE
PR ERREANE LI - TERERCEHUI AT CAETEIRAERI(EEG B - FEREHC - BPaE
S =R - DHERRSCRIZE I TS LAy = AR © Rzl - 77 5 B RREa fREE
FO¥T  ARWTFE R i i R R E T AIRIRERS - S5 /AT B aess R EE
BTN -

RdEY « SUCRIEES - E{HANS - HirE - EiE - W Eh

D BT EILEEAREEER (BEEAE R L)
Department of Education (Master Program of Educational Innovation & Evaluation), National Taipei
University of Education, Taipei, Taiwan

fBIIEEARE SR EER
Tsing Hua College, National Tsing Hua University, Hsinchu, Taiwan

" SHEREH Corresponding Author: #5#ER% Yann-Jy Yang, E-mail: yj-yang@mx nthuedu.tw

115



Journal of Library and Information Studies 14:1 (June 2016)

Abstract

This paper analysed the value creation activities of cultural and creative products developed
from cultural heritage. It employed the case study methodology to examine two collaboration
projects between the Bright Ideas Design, Co. Ltd. and National Palace Museum. A framework was
developed based on the review of the relevant literature on cultural products, value creation and digital
content. Research data included information obtained from semi-structured interviews and secondary
sources. The findings suggest that there are two stages and two dimensions in the value creation
activities of culture-creative products. The stages include the generation of design ideas as well as
the substantiation of creativity. In each stage, the designers must take the dimensions of symbol
instantiation as well as user experiences into account. In the first stage of idea generation, the key
points were the decoding and extraction of cultural symbols, which were then turned into designs that
trigger new experiences. In the second stage of substantiation of creativity, the major tasks were the re-
shaping of the cultural symbols and the integration of the transformed symbols into design that meets
expected experiences. The collaboration projects have produced trifold effects which addressed cross
the gaps caused by different generations, forms and cultures. The analysis and the findings of this
paper may shed lights on the future cultural and creative productions between memory organizations
and collaborating designers.

Keywords: Cultural and Creative Products; Value Creation; Digital Content; Value Chain; National
Palace Museum

Extended Abstract

1. Introduction

Symbols and experiences are the keys to the
design of cultural and creative products. The
semiologist Ferdinand de Saussure contends that
a symbol is constituted by the signifier and the
signified. The former is the concrete image or
perceivable signals, and the latter is the abstract

meanings indicated by the signifier, which are

cultural and historical {Cousins, 2012). Symbol
plays a key role in the highly diverse and semiotic
cultural and creative products (Caves, 2000). On
the other hand, cultural and creative products are
experienced goods (Caves, 2000). The patrons
of the products were not able to assess the value
a product prior to the actual experience of the
product (Schmitt, 1999). Further, experiences vary

from person to person. Being highly symbolic
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and diverse in user experiences, the cultural and
creative industries face three challenges in their
product design: first, the time-space gap between
the cultural symbols and the modern patrons;
second, the knowledge gap which might affect the
modern patrons’ understanding and interpretation
of the cultural symbols; third, the matching of the
product to the right population.

Cultural heritage artifacts are a source for
cultural and creative products. Digitization
of cultural artifacts has helped preserving the
signifier and the signified of the past cultural
symbols and served as a rich repertoire for cultural
and creative design. However, value creation
relies more than retrieving information from the
databases. How to integrate the cultural symbols
into the modern contexts and how the right-
granting institutions interact with the designers
during the value creation process require further
investigation. This study employs the concept of
value chain (Porter, 1985) to analyze the value
creafion activities in the new domain. Value chain
is a circuit of business activities that generates
values. The researchers first conceptualized
value creation in cultural and creative design
as comprising two major stages: generation of
design ideas and substantiation of the creativity.
It went on to observe how designers take on the
three challenges mentioned previously in the
design processes. The research questions included
the following: 1. How do designers balance the
cultural meanings and public preferences in their
design? 2. How do designers commercialize the
cultural creativity to generate profits? 3. What are
the niches for the collaboration of designers and

the rights owners in the value creation chain?

Extended Abstract

2. Methodology

This study employed a qualitative and
interpretive case study approach to analyze
the observed phenomenon (Orlikowski, 2000;
Pettigrew, 1987; Sutton & Hargadon, 1996).
The case is a collaborative project between the
National Palace Museum (NPM) and the Bright
Ideas Design Corporation, Ltd. (Brightldeas),
in Taiwan. The NPM is now a large provider of
digitized cultural content in Taiwan. Birghtldeas
was the first collaborator of NPM when the latter
began to digitize its cultural artifacts in 1999 and,
later, to develop cultural and creative products out
of the digitized cultural heritages.

Two modes of collaboration exist in the
development of cultural and creative products.
First, the cultural artifact owners grant use rights
to an external developer. Second, the owners
outsource the product development to an external
party and retain the ownership of the products (Kuo
& Hsu, 2007). Two collaboration projects between
NPM and Brightldeas which respectively represent
these two modes were chosen for this study. The
Katz Fun ( REEED) project, an animation based on
Song Dynasty (458) paintings on children playing
(%2BtED, was a right-granting development in which
Brightldeas later owns the derivative products. The
Four Seasons of the NPM (PAZHE), a digital
curating project based on the painting collections of
NPM, was an outsourced development. Both involved
intense value creation activities and the transformation
and interpretation of symbols in their development.

Data collection was based on semi-structured
interviews with the decision makers and staff
involved in the development. Secondary sources
included publications, government documents,

industry reports, and media reports on the projects.
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3. Research Findings
3.1 Value creation in Katz Fun

In this project, the Brightldeas staff worked
with NPM staff to extract design elements from
the paintings. The Brightldeas transformed the
children characters and cultural symbols like
toys into design elements in the animation. To
make it interesting and sensible to the modern
audience, the designers employed brighter colors,
integrated ethnic diversity in the creation of the
characters, and incorporated modem themes such
as civic collaboration and multiculturalism in the
storylines. The result is a fantasy narrative that is
rich in oriental elements and worldview.

The NPM’s contribution to this project was to
establish a platform to facilitate the recruitment
of outside creative participants. It also ensured
the extraction, interpretation, and transformation
of the cultural symbols was reasonable and
appropriate. The project has produced a trifold
trans-generation, trans-media form, and trans-
cultural effect. The oriental atmosphere impresses
both the children and adult audiences with cultural
and ethnic identities. The use of multimedia and
3D technologies resulted in expressions that
enhance the pleasures of the reception of the
messages. The emphasis on cultural and ethnic
diversity also enhance it acceptability to audiences

of varying background.

3.2 Value creation in Four Seasons of NPM

In this NPM outsourced project, the
Brightldeas’ major contribution was the selection
of paintings and extract symbolic elements that
represent the four seasons from the paintings. To
enhance the viewer experience, it incorporated

interactive technologies that echo viewer

responses, e.g., ‘the Spring Birth,” withered
flowers coming back to life with voice feedback
from the audience, giving an impression of the
progression of spring. The substantiation of the
product also involves curator interpretation of
the paintings, giving the viewers refreshing and
inspiring experiences and perspectives on the
ancient artworks.

The collaborative digital curating project
signified a transition from artifact-based
curating to viewer-centered curating. During
the development, NPM was responsible for
the endorsing the representativeness of the
artworks and the manifestation of cultural
ideas as in the design of Brightldeas. It
also produced the trifold effect. The trans-
generational effect was making the ancient
artwork more accessible and interesting to the
modern audiences. The trans-media effect was
resulted from the incorporation of multimedia
and interactive technologies that further
engage the viewers. The trans-cultural effect is
that viewers from different countries or climate
zones will appreciate the artistic four seasons

based on their own experiences.

3.3 Comparison of the value creation activities

To sum up, the NPM-Brightldeas collaboration
projects were characteristic of the division of
duties. The NPM took charge in the initiatives
and management the entire procedures,
whereas Brightldeas focused on extracting
and reproducing the cultural symbols in the
innovative design of the creative products. In
regards to the generation of design ideas, the
designers of Kaiz Fun generated new ideas and

content based on specific cultural elements
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extracted from the artworks, whereas the
designers of Four Seasons of the NPM focused
more on the selection and interpretation of
artworks and the utilization of interactive
technologies to create a holistic program. In
the substantiation of creativity, the designers
of Kaiz Fun freely incorporated symbols from
the modern life to enhance user experiences,
whereas the designers of Four Seasons of
the NPM focused more on incorporating
audiovisual sensations in the appreciation of

digital artworks.

4. Discussion & Conclusion

Cultural and creative products vary from
the traditional manufacturing and services
industries in that the former creates values
from the appropriation of symbols and
experiences, while the latter relies on resource
inputs (Porter, 1985) and production/service
skills (Swafford, Ghosh, & Murthy, 2006).
The cultural and creative products emphasize
on the continuation of cultures while innovate
on the symbols to gain acceptance and
preference of the potential patrons. Due to
the ownership and the knowledge required to
understand the cultural artifacts, the memory
organizations and the designers need to
collaborate closely and take the contemporary
patrons’ living contexts into consideration.
This study shows that the two collaboration
projects have generated trifold effects in trans-
generations, media forms, and cultures. The
future development projects may follow the
conceptual guidance to produce synergy based

on cultural symbols and design creativity.

FEFE 1097 EE I EAIE ER R RS
R (BIREF A - 2004) # - A+ 84E
AR S EAIERE - SEE - HAR - S 3
~ FEE - FAFIF - s - BUEER
HINDEES - T LAIEEZE (DIT MR
SCRIEZE) FRETE - RERNF 2002 HTE
FegEfn | BhER2008 EFBEESEHE
15 TSRS E R B EPRA b A A
M Bl R REEREE BN H A E (TR
2002) ; HEFR2010ERIEAS T SULBIEESRE
Heik ) - DIBhE SR ENIREE R - @
MRIERAAEE - EBESE UL REIERN
W SRR - DM SR - PR S
B (' SULRIEESERE ) - 2010) -

FE+ e EIE A R T - E@CAIESR
CABER - IRESUEEREr - SECaIESE
EHG ZREGDPEATE2007H Fod.8% » 222012
FIEFR4.9% (A - 2013) - EHEEE
EERRESE - HE R REEE0 2R EREE
{H HGDPELHIFIS5.2% ( Department for Culture,
Media and Sport [DCMS], 2014, p. 15) =R
A e HSE - 200283l HEEE B HERE R
4,353(80T - F201148452 % 6,655 (SUEAS -
2013) - TEEMESEREERA483% - EH
BT - SEAHE R Py H D S - AR
FEM94.9% (2003-20128) - R EBEESEME
f13% (2002-20124E) ~ FEREREN12%

(2002-20124F) ~ ZEHARES #M6.3% ( 2008-
201197 ) FRYHREE S » BV RIRE R E S
TR R E NS B -

119



B & ¥ AT ¥Flam ¥14 (20166)

EFEAERERE - RBUOTEH SN
AL - FEHWE T RASRENZEERE
o EEEETER MR EREE
FERAEN - BUERER R R
IF Ykl - BSTIRAVALIE - EmAYh SR
Bt FEENRWEERA - ITHIRBEELL
FHEEEESFERE R - T HEEEREE
THAYE MBS - PN - B S ] DR
B R il bt 2 R B I AT SRS - BB R
A MR EE TS 1 - AEA {2 E{ESE
e HnDURRELERZ (I -

RNFREEEFDSEER NG
- BlANsREAMRE S L (CPlH ) MUE
AR EE hRENEEESZ—
{ERRERE AR LE mi i R H g EE
TEE - 0 IRE SR R R 1 ST A S HAR
KETY - AR BT SRR R
¥ )L EERER R ESE - HikRE
HREE > XREHETERIEEEEEE - &
BEAR ABESCAIE M (cultural and creative
product } AY{E{EIGEMET - AWFREED TE
oh o ERUIAMGERE - IEEER SRS
LA TR ) R EERRERET S

oy TCRIEM , REL T CIEE
RARETM R - WEREBRTREED S EE
TLER - SlE A BRI R AR B - R
THES < P i BOIR TS - R T Bhiql ) Bk
FIE T8, (access) UL &SRS
FATEY - BT F T RER T Xy
A - H 1998 T/ i — R FIRYBURT B
FHE (401998-2001 B HHIREH A E )

120

(BB - 2002) - BEEEWIVEE
ERBMA BB T DIER - DIFE
PRECR SR R ~ FEAM SRS

(TERE ~ BHEEE ~ 90T - TUAERE - 2004) -
20024F > BT BWRE (LU T B
=) B L R ERE S - R
Bls HUBIETEE - B SRS SUE R B
B ERNELLE - hEE THREERE
&M (Chen, 2013) > RICHIEMAIITE

SR - SCYDE E BT B - I RE
FERTCRIEESRALREE TR R - BEWTEZ L
PRRRRE KA B LR - S HEER R
RASEE T RU(E - SCYIREEERE -
B, FREE; AFEEE (2005) HENESR
AT MRS - AR B
BT HE R INERE R - Bz B R PSR R
AT > NIIEEFA (2004) FaHk
] B LAl ] 5 A B 7 AL {5 e i P B
BRI o IR - WO WFES B — A AR
FEARIT HEEAE IR - JREE
W (A0ECE ) BEEE (AIsCalEEE ) F
HYRELIER, - I8 - R SCHIEE RS HE
% YRR RBERRE - £HE
b B RIHEEAY LT B £
¥ b RN SRR R LIS -
BTz 1% - SESR] DUH A EhmaR A /i
G - (EAmEESA LR B A
BTG NRABAYRIRE © SCAIE ST aiH &
HHE > NMEEFEEFNHE - BEEFEER
HIRRE -



SO S ] SUALE By (R B AL

LML E B G 1R F A

et ARSI ZERIRRAN T SCAIE MM
R PUIEICIESS =N A 0 o= e o
B 7 BUPERE BN fst & e AR SR e - F2H
HgRiRg A 2 FEE AR A ST EIE
- HEEEEEY - EEARSOMFES
My e EEEEAERS 7

AWIFEE SR TR HEEY - iR
HEEBOWERET - BiTHERESEN
U5~ BliE - DU SRR 28T
TEEWAF 5 - RIEEF SO A e i E
HELE - BRI ABATILEEGS > A7
Bl = TP B i B 25 w2 RS Rt
Feflize - AR IEB AT B s SR R SRl
i 1Y (F{EEE -

B~ SORRERS

AT Ry AT SCRIEE A (E EH AN
FERIFTEIRERRE SR, - ORISR E
o R SCANEE SR A R 1T AT R OB R
o - HEMRR SR I EE TR - LI
o St 2 P L AN R - SRR
WSR2 S AT2RA -

— - MYHEEENAIESR
HIEE R E EA U EEE - Uk
HEZ "HEREL - Uk - &1y - RIBEEE
B R ERSEe ) EE (T UbEE
fRIEZE, - 2011) - &Y BSUEEEFHY
BEHE—  HRELEERTEES
BREEANEH - HRER R TR - RRE
BARMTER LB R SEMTMS - £IG

121

Foigiees Y e EE ST - BEAVEYWR
% B S S B T TR B B IR
1 > AHTER A T ST EL RS, -

R VERARENY - {EEHT -
W7E - SBIEFRINEFHA - ZEEgE
SRE1990F T HEEY " HBIECIE

( American Memory ) Bif7 HLg S 2 IEFRL
g (Arms, 1996) - BECTRAZABLALT
FAGIET T RRAT BLRRVE B - MG B AR
B R4 R T8 SR B IR T
AL - SN TR - £
ARSI - DEEE N GE
TThEE (HEEF - 2004) - FMERTEE
FIEAL LRI - - MERR RV
B BB HRB E S AV RIE IR - A
P88 (BEW > 2006) ~ [REMEES

(R BRZR ~ SRS~ 820 - 2008) ~ 3L
TLRIERE S - WK ELEEFRFHER
HYR I ERETTAIR - TR - ek
EERE S A — -

"AERIEESE , —F%kHE 20025
THbE " #R VLRI EEES ) - R

FRERIESCUERE R - EAEEELE
HEGER - EFAEM EEMER G LB
71 e RESHRE - FREESERR
it LEE (T UtAlEEERERE,
2010) - HILERE.C - AIEZER TRE
REIESOEIE R ) BRATERE - KIEPE{E
fer T AL EEAE AN E - L
FECEEAIE IS HESRTT ¢



B & ¥ AT ¥Flam ¥14 (20166)

AL EEIERIEN A X2 AT
WENEE IRBEETHIEE (Scott,
2004 ) - ARG BEEE SCGHR (United
Nations Educational, Scientific and Cultural
Organization) M (LEFEERE " K
B RERETENAE - (8 - &
P P L HERE G ZESE (those industries
that combine the creation, production and
commercialization of contents which are
intangible and cultural in nature) (Cano,
Grarzén, & Poussin, 2000) °

BIEE R ANE LS 1 R B e
BT BEA 0 B AR SR i LR A
EEE - TR " AR E R TRV

( Creative Industries Task Force) $GEI=ZE
FEFRR  BEREOMBEARE - BREk
A R RS E BRI
mEGALE FAMAER G (those
industries which have their origin in individual
creativity, skill and talent and which have a
potential for wealth and job creation through
the generation and exploitation of intellectual
property) (DCMS, 1998) - ; tLEHAIE
FESEHTEEE R R Z - AR E AR
ETES - 25 BMAGE - T80 &
WELET - R EERE - FH - RIETMW
ke - R R T R - Biofz B AR AR
e~ EIRAMERES B3EFER (DCMS,
1998) -

frm LA EZEIZIE DA
B > BRI S S S I R P by 2

122

AAETETEE o SRS R bR AT E 4
WS EFRE - Liffeft 7oAl aIfER
AYEAOZRS -

= MRIEXRNEE

TESCRIERERD - WIS
TIERBIERSE - e SRR - AT
FRAP T B B e R o I SO L A SR B S Rl
P E CARE RS R - DU RER AL
SRR IR -

(—) FHEREMILESR
Ak a) A R Ry — E R R R
(signifying system ) - EEEIBIEFERE
HRR I B ik Rl 5 P EE AR Y AR SRR - S
RS RFERSE i byt S E1 R
7542 (Duncan, 1990; Mitchell, 1995) <
SALRIRE RS L B DR R Z KR
=8 &WwFEnE - CEEREGETEE
BRVES - B - B HEIEE R
Bl - BB EELNAERREETRE
%o b EEIEE, (infinite variety) ik
(Caves, 2000) < iBEERTRRIERL VSULES
AU - 4IGarnham ( 1983/1987, p. 25) {5
o SEERE T A S A AR T
FEOLERHR - DosbrmE B
A EEERATEREIT o ) HEESEE
rFarg R EE AT U LEEPEME - A
Hesmondhalgh (2013, p. 18) DARFRAVIEE]
B B A A I Al A SO RS AT - 3R
R s e PR E R R R0l
EZE - A TR CEGRIE LR BT



SO S ] SUALE By (R B AL

LML E B G 1R F A

B - HIEREREI L ESE - HERAE TR
T BB P E R TSR -

H—HH B LT EHEE
(Ferdinand de Saussure) 9 R0 B4
fl (signifier) EAfFE (signified) - FEFER
ME G AT BIVEL D - B TR ASEH
Raofe ~ BAgFATRIITIIE R R (E5(8
Cousins, 2012) -~ % - RFFaRAVIMERES
g 2 EEN - BEIREEFRNE
e ANEE - B - BRBIES  17E - HiES
TP AT I E SRR - RIS R I 0ves
BEF - = THMENOERES (Cousins,
2012) - BHAFFFBLOUERMIEERE - 38
B AR HTAVBIEALE {F a) DA 4 Bl H T L
b - TS EREET ]HEHE — A BT 3Ry 2
fLEERAL - BB UEEETAER - #HE
EER - BEyER - B - fruE
bRy R R E RS - g — R
BYJTE T 0 SO B AT 55 S i b R PR B
(Roland, 1967) - WEMN M LEXESGSS
FEHYAFEME (semiotic) ©

(Z) EEENAIER
XAERBEE®EL Z —
» R
BRI EE RS B Em R s
SRR A - R IHE TR EEM
BEFE LA - AT G E AR
HECAYEME (Schmitt, 1999) - [Ei - £
B Az R R S R A 2 i A e T AV B g
Fg— o MTEREEER (2013) SHECAIER
FutAseT - EFNHEERERET S S EE

(experience goods) (Caves, 2000)

123

FBEHELEHE - HHIERERR &
FEekEF - HRIEe B RszIEREt - =50
EafREnEREHs — -

R EEEE R - aJfEMUE
THHESESERBURBRARE - &
ENfREEEEZESWHERESF A
FF (Schmitt, 2003) - FEAEBRKE - 1§
RE~ B (78D - BOESFARIgERER R
HAERBERTFEITFREBE T
ORER - KeE— R EREERE

( Schmitt, 1999)

ST - PR AR g B A
S R [EMREF A ST AR 4 R A B BT ER
FETIRUE AR (HaeRr ~ BIEEE > 2005) >
HISA A BIE S EES & B IHB R -
pan - S A RKE R — 2 Bl [F] — 1l
R B se A — S - Haski g
H - W RIEMEAE B -
TLRIAEE SRR - BAnIE RS
Bl R — RS E Y (E(EE S -

SANEZERFEREG UCEAIEESE
HYRFE > WIS EIEE S GiHf (UNESCO)
R RIELERER (convey) BIF -
e LR B3 i AR HE R fn (Cano et al.,
2000) - FILERES S B SCAFHE
R EHIRI SRR - BRI ESIYERE
HREAL -

HEE

= NAIERNEEES
EHFUER TEE ) (value) B TE
et TIPSR LTS - E S S



B & ¥ AT ¥Flam ¥14 (20166)

FRERE (e HAE B RO (Mg
B S ) AR - VRS RETyE
H (BEH - T2 - ®EZE - 2009) -
TERCESS & [E{EEE T FE D B
R TEEIR - BB ERREHE
AVELEERE - th{Eihth Rl B 3EAE
BEEIFEHFL (Stabell & Fjeldstad,
1998) = R0 S8 & & i & (=4l JE 40
- mMEAREEE @D @mE (F05h
$2009) - BEEFRHEBRME - Ik
WeEkNmE - B AEEEN RSB
= MEIERWTEEHENE T (B
CLREE - 2005) -

B hESE R EEEEEENG
B AR SRRV {E R B RS PIRCEAR ¢ R
1 SN i [E RS B R AR A S DA e T A -
IeFer » BIESyEEIGEEE BN F
B STy ErE - R R E S &M
R FREE - 2 BIHEERAERE
( Sheth, Newman, & Gross, 1991) - &
FroAlEENHBEEHEE THIREE
B - snTiE . R Re Al - R SRR
FyEEAGEE E R RIEEET -

M EE R EE AT RETEEIE - FED
F{E{E# , (value chain, of Porter, 1985)
PR RS IR - TEE
B FEREEELILGER - SLE R RER
PRy A EEIY - R ALEEERY
FEEERELIGE - DR RE & AT
VBT S R 83y (Porter, 1985) -
ANt BESEEIE T EES ) 8

124

g 2EMLEERZRFRED - B
B EEETWTEEEE - SEFEFRR
BIEEH R HA -

E{EE EAEEEE > R EEEE
RN - A0 RS HE R
RV RN LA A - BIEEIE HE AN E 2
BERERAFAEE EL-RRmMARER -
NEGESEREER R B0TFE - AEEIRE - A
ERE - WEFETHEFE - RS EHEH
HiETH - PR - BRIRFSF - Ryan

(1992) MRIB{E{HMANEEIDEERE - 5
BlEmAEE SR RalfE - HE - HE
T HEEPRTERE - W TRAIER RS
Ei T R S SAY (E{H 3 - FEERIRE
FRHHEEITHEEE - A - REEEEHR
AR AVE S -

£ 1CT SFRrE Ry I - BERER
MEsEHEE 1L - BIBTER AR R e BRI 0
=) - [EHBrandelleroBEKloosterman ( 2010)
TR SR B Ay B {E 2 = AR B fe
R fEH CRE AR (H{EEE T LB
SHIERT ) - T TEESNERAET, - DI

M e b B R ERYEIRT ) =K EEIEE)
HURARY » 202 —FR © (EEE BRI HIB T
% b - BfeanEBis e SR - 7F
HPIEHIEES » “FaEBrandelleroBiKl costerman

(2010) AEAFREE IS AAT R, - BRIFE

(2008) ~ 35K - PRADHEAREGRY (2012)
A — P E e Bl - sl R LS BT
FASERIBEEE ~ iEEaEt - PIAREEE ~ o) B T
B BB EERVEIES - WS



SO S ] SUALE By (R B AL

LML E B G 1R F A

BUFE(EERVERRRE - LA e
FER] - $EEHEEE RS [ BB P
F HAGREs - oRREEARS -

1F L H R fF L o
BrandelleroBEKl oosterman (2010) FEHELE
IEERT R E S B TR - DS E
METINS - fekpE i R E A aE R Al
EfHE R Porter (1985) RUHELEZE - R
B e i (50 P < O LB o L P R - VR B
25 o Hamik RS R SCRIEE mAvER S T FEEH Al
BPRIGIRAERS & - AT R B R TR
HELEZ M - AR CEeEEE R A A
ENEARE I RIS » METL T B PR ERE
Aln R e bR B R < (B R
REZES T - A EE Sk -

RIEmM R ETAEE LB
ZUReRT RS M E R AT IRES -
[R] JEFA fe T T 5 ] R 515 B R R o
FREAIERR - B TEERTEE LR
PAEEEE Z RIBD T LAGEET - [RIEE » ANBfFsE
TR R R aeRIR R - A E ey {EE
MENEEARBIERE - W " SUERE
BE o 54 T E B A AR
EHIE - BRTOETRTRL - AT ERVEELL A - fE
BT R R e AR SRR
& IESE RS e IR - SRR
& AR B AT - BRT AR e
#t (Design For Assembly, DFA ) B aJiR[P:a
#t (Design For Testability, DFT ) [FI » &
b Fe IR T B SRR AR - fRER B
AHVEIET - Ry T UCRIERRL ) Frlavh

125

flrédgzE HAE - msbAIE HAg bt s —
EEZHNEEGD - Fes - AEiawl
et/ pekanvae M E B ee bRy L2 EEEE
W - MEEFTRRELS 1 E S AR RE
MFHEE (AITSEFA - 2012) - Higks
L BB RS R 2 RS - i
R TELUINEAE -

—iREFC EEEEEAIERC (FE
EEILERE AR — AT -

m -« XYEEET Az

PRSP E R LB B A B R AT
B FRRREERL (TR > 2012) BEREES
T RFEMENFR R PERN TFEY
QUNES) i i A G Sl R LA G T N N
i R B ERE - FEIb - AREF
A TERE H SR R BITESR A B - 73R ES
B AR R ] RetR AR A R E -

FESCERFFREMEAIE - | SUEEERE
o e ) RESRYG - RELTE
R R FPERE FWAGEY - ERA
SUEEFRNE - ARSI ARNSTER
W HR TR » IR > R B
A BT TIRER ) EIHEAEBEGEA
" ST ) RREBENRSER o

HoL - FERFZEDTIE - PN IHE R LR
FIER SR ATS | FIFFR ARG 1
BAH AT AITEIRRE I A 2E - JFOCY)
MZOREE N Z A a B AR - Bt e
FOTRIE R - BIfFEEST BT RIEE N AE
AT - DR RRR 2R T



B g AT F14% #1148 (20166)
*x— TtEEAEZEEIEHIR
FEZEER B2 2 A 2 e PR B 2 s S (E TR
—WRFEESE  Porter (1985)  #ERMREITERE SEMEE [SREES e e
THIEZ  Ryan (1992) BIfE (1 B# i (i~ FE BT
i) HE)
Brandellero & EmEEny T HESNEAVAE (EHEE SREEEH E
Kloosterman BT ELE TR -~ (EEE rIBIET (E
(2010) ( EE iR SHEETTHE ) b (o F =
SEE HIEEh)
= 7R
ESY)
EN EREE SUEBIEESS L (FFe felsnvEdsb)
(PR HE
EnayEas)

it () NRIGEIRE

F T R RYR AR - [RIIE TIEZEETE ) B
T SO SRS - MR b
—TEHEER -

HX - £XYE®RAGE - AR
BIFE B USSR YR e A F & E R IS Y
E¥ (Cano et al, 20007 - D EITESTE
BIER - hHUEEREERHIIGIHE
BE ks - DB EEE ARERE - M
RO R ER AT BRI AT - B BRI
Timy | REMMEM , (S IERE

(Hesmondhalgh, 2013} = HF - DIoC#
B R AR R AV R L EAE
EA=EAFRNE (semiotic) -

SRR S - A DMSANHES
REERERR T Z=m - HHZAVRFE - B
BEH IR FTaa - HAR AR
Rt e IkkE - ZEAF S E L LIS E R
LR EH R T EERTE L b -

126

BElF - AMEF SRR R URAYE R - &
EYREHDE » EEipEREia - K T AT
B | Ry e L TR IR TR

Wtk AERRERGTE - FREF - BRI
Wik T Frsc @AVEELLAEE - Hr - ik
A2 ER AT - LB SR -
FHHE AR SR - ZZukink
Maguire (2004) faH! > IHERHE—HET]
EEME35E, (institutional field) - IHEEETL
EERME AR TR - R ey 7
KREGZI GBS ; JREMEAT R
G BT

T SCRIZE SR AR ER AR LR B
BRI (ZIEE - 2000) - HRCEEHER
HYE(E - NGRS HE & ey R EREE
BEE - PSRBT R E R - itE
WEkEHTZ BN - S P AR REENERE S
FFRAEERT SyTEAlE - SRR FER



SO S ] SUALE By (R B AL

LML E B G 1R F A

HIBEE AL A EIEEAT - thIEIE - SEAIEE
e B o A (Al Ay ey R T IR A
oo &L - " BREE S B mECE | BOR
PE v BT o — e SRR,

e LS - PASCH) L RGETT SR E i
BUTERS > SCRIZEE & i SR s 1y —1m ik
g c Rz 1S R B R -

B M

TrE AT SRR R SV B B S Bl 2R
TEFR -~ SCRIEFRNARR - SCRIEmEEE
By BRI S LS - SCAlE
A AR AR Ay S Rekatt - tRISR
[Fl SO R R B AR Y ) B T R R R
£ 5 MIABRFEEAUR 2 - FratE iR Ny Ui
B IRE T EEIIOR - RO EEE R
Thage R SCRIES - fErils g e = A1
TIPRE - R - ST ARELAHACES -

PRI (5 (80 1 i A R 6 0 2 PP R v 3
FrBRIRZRES - sy B s, - th
ARSI T DAL - 1RSI ST
TR 5 AR R ARE (R 7 - (H v EHIER
S R AR E N P R R B R 9 I 3R
M > BUREERAVRIE - WTERCRIE R ey
ZErErE ~ 7T SR B T = Ry e
WFik - RSV EE BN LB ] (E R
H-EEEEETS (EETRENS) 1
ERHE - 0 FE 2R B L R (1 e
- i AN EEARS -

BeAh - FESCVI B S BRI AR AV ST AIE
T - HEHAGREZ B R UEAE ST

127

Ll b IEEE - - SHERIE R M
T SR I ST SR AT BRI S o T B e
S BT b AR - DR i AT B
B R RSB RE - BT HE
B NBEEETIVAIE - AR - ERERER
MIRERE - R H RS A B IR E AR
TEFFsRA BRI - DU BRI AY IR 2R
FE o RIMBERLH T TRV EERZ - R4
RS TaR BB - D3N
B o | S EEE ST e s - (ERER A
e o ERTEUERIE R LAy EEERZ
WE - HIATRIFHICTHG ~ BEIRH - BB
Beliilrs - R ARRyrTaR s R T A T DA
1€~ #EH - EERT - #§E (Brandellero &
Kloosterman, 2010} °

for LR - ARWTFEARIE RS LA 3
B A RS (LR AE EA B EE
SCRIEE A EEALE - TEARE SCRIZE IR
AAE © FPRIEEES R - DI L
LR = AT ¢ IFZE2E - AP S Eg e
FREHEC T AT R -

% - BieAiL

A BRI R BRI E E B A
BB E R RAE - [R5 A Sk
g RIIEEE SRS (Pettigrew,
1987; Sutton & Hargadon, 1996) ¥ BE
e ASCEF R Sk TR E
( Orlikowski, 2000) - EEAFEEIEE T1FE
HOTE Re B A8 - DUBE i B R e i i



B & ¥ AT ¥Flam ¥14 (20166)

E{EALS - DL ET R LR
FERRSER AT

— EEESEEERS
(—) B EEYR

AR TR AR T 9 T R SO 2 B A LR
& - BRIB R SCMRTFIIREST - IR T
DELE TGS - BB RER (T
B o U BRI R - RE R =R
B ESY - WE LA E R ERE
SRR ;AR O 2000 R TR
SEETS - ERE R R A
(HC=TEIRE - 2014) - FRREECHCS HEREZ 0T
AURRIRES - RHISCRIE S E SRy [ S
PERERREEER] | Rl AR S CE By
FE s - MO tERIT IR SRR AR - 3
A AR Rl AR B B A A
feffdy (A0~ HAR - 2009) -

WERERESRME: —HES
MOV E B S BRATERN @RERE
(FESHE ~ fRFFE - 2007) - BRI EEHE
BRERENGIER - LHEB L SN B
AIE - MELCTRIER AR > R
I IERE - ASCERE B
TR - RIS Z AN AT R AR -
EHAERLEEA -

(D) TERAIBAT

RO B S FIEGIY 19994 - 20144680
mOEREEIS0H AT - REINPEBERT
BT B S BB - AV
BT E AR - AL E AR

128

=17 55 - FElEAmEES Rt

By UABEL, - e, R
B - HpDL T REE (Katz Fun) | &
AZHT (SESEEE - 2013) - AFBEEAVEE
EREIR TR -

EANEE s EESEREEE AT
i - SR AEREEE(E - BE IR R
AL - 75 T AnEREEEL ) & - HA DA
Sl e R RE - WHFRIERT R AHRE 1 RE L B
B AR - AT R R SO
(M ETERE) T REEREL
A - HAESEYE - RERSE K
FRERERl - TESCY - R ZEET T
-0 (FEERRR) ~ (IFE) Fie
ZEESC RE - Rt TEE T REAN
b, - EFHEEER DR A SRS -
HUHE M - EERERS (EasE
2014b) -

TEATE1999FHEHE AR EES SN
e - FUARE (ESE) @4E Bk
ERBET EHERRERE  BEAL - TR
FFRITHE - MO B E B bryE—
EF%ME - LERETEREREHE LB
B G TR - % - Eakt2oos
FHRETHE "RESEDL ) - i
HH BN R BRSO EERZER (IR -
2008) - MFAGER  HAHEEIGFE
FEWAKE  —EEEREERERHCH
T BT EE R B—EEERH
HZEALELE



SO S ] SUALE By (R B AL

LML E B G 1R F A

E. -

RAREZEXERERERN

B, E R

s

1999

2004
FEzEfE] -

2005 FRiG2 EEEERE -

2006

B F
I REE -
2008
E
2010 {FEE) B EEREATE -

2011

B THEEARE, -

SEIEINE - BUTREMEBN S -
DRRS S A T e S R R -
HAMEGRENT > HENEMEAR BEEEMYERSEBER SN - &

TRAE R i - SR S Y AR
W BRI E S | BEESC
CIEHB A T REE

= TSR R R TR E R

B T YRR,
PRI P SNATAA L

(FRRE) B55 'H e sEes i mn
8, S T EESREISEET A

Pl fetE A 2 L IF Bl R S I R PR B R (RH) B EPRE AR -

BBy SR BB R = R

RE AN SR CUEER R ERESR R R THIERENSE AR
S AL & EE R S

HiRE R - BTG TEERE -

EERRE AR E CAFEL L c HARIE (2014a) - #Bhttp://www.brightideas.com tw/
e i E 4/ A S fT /tabid/ 76/ Default aspx

(Z) BIEERSE
AW ZERIW TR R E R - E

(R H (i) ShfERB AR
W = RS TRENAR - (RUE)
EHEREE - —ERER2E - BF
138 - MEEPERIMERS - HEHZ
TEOTEIRAHE © [ T EE B AE R
Ab - 2010 AMER] T RiEMEES . (Cartoon
Network) 8H3H » FAPEE17ENEH -
(M= =) Z201 1 ERE FBF0E G RE
WEE - ZREFR2012ESmFESIEER
- SRl I RSO B B PR B -
(M) BRI R R - (L oE
HESHREIEERAR - DB T EREY
FEMF MR TR (RIEE - 2011) -

129

FEINT - DO R AT R R
BIEm - FREL T R REHE ) B T HEREEE
R mEE (FHHEE -~ fRFE - 2007)
RERE PATE O A i R s B T il
TERRIR 2R - BRZGLHIER S DUIRRE
T GER e A L B - EDEOIE -
Aty ORI E M AR T IRAIE M H

PRRRIRER ) M (REE) RiEmiE
iR AIER - (URRE) A=
FEEFEZ BRI A] AT R -
FE b AR B W R SRR PO O IR A E
A LABCE R AR B B R
AR EEERERATRE -

=
[5)E)



EEFALET  Fl1ak #18 (20166)
F= WEREGRRENEERER
T B LRI EE AR )
AR HEZT
TGRS 2 Al I B S (REEE) X
EE AR A i X LE= ey
(M) EEERIEH gL g AR A EERET - IR IEE -

ENVIE A 25 g Sing=t i B T TS
SIEM - A AR RIER R S
TERIFRIER R « BT 1000 E R =T
EESERSHNFETRNG - ENERT M
1VIEES - ARENSE = Sk - Rl
EEAEE RO - iR R LA
fifkAinge)) - BB G TEvE S - m BRI
T SYbEEE )~ BRSO B
b, - B DA R -

Hx o (FuE) 2dalRalE R
1 RBLENC S SCMEERE - HRIRET -
e SR R R 104G 2 H L SRS
205 (HC=EEYRE - 2015) - BEREHARAYTC
BIE TSRS - (HIDIERE T ~ ER
% - BRBLEE - WITER - BERE
Bm o FHREEREEELERT (W=
B/ - 2015) - (FEE) THPERED
HOvEhE - T B R s R A SR B E
(B3) ¥ (REE) (#HB) - MERRE
A EARAREE - (e LSO EE R
RIS - BEREMENECR - HAE
EEH =0 is NewBHES TR UEL
7 BHUEAFRIES - SRRERE

= o EAMKR T E R EEEg

~ SR

130

(REE) FRFESEIT=% - 5882012
PR ahETH A4S -

(=) HERDIBA SRR
BEN = SO EEAER - BARERRS
REVEREYERS - RERNEEE
A LU B8 TR AR EE L
b FZR TITENRE ) HARERSE
BB AR R E 20050 (KEEW
fEIfElE ) - EERETI0BMB2E AR
(HIEE - 2011) - 2T GBI
AIE R AR 2011 T A —
A (mFEE) - MET BT
2o N bl E A R RCCRREER - Bl
BAIREEA SRR (RIS > 2011) - BifE
PRIERITE O R BT 3R R R 1F
5 - BERLINEZ i - iR e
A BEEA RN S EE - B
EmelEhaR g I A EEEEE -

— - BHEE
ASTRREME ZERE T BR s (B SR R (H
HEIEZ s TH - SRR ELEEEY S E
EEIAL BRI A BIITRE IS S (A8
i 25EE) - BAVEE RS



M BB A CAE Ry REAE  DIACE R B AR A

AL AN RS B R A R AT R 1R
B - LU R R A
AR ARIHNEET
A - PRAERE B TR ¢ UL - IUSRE T
Frultg - arplErEATheR - R £
RN HTEER - BSEORE ]
Sr AURARAM R B Py A T PRIBIRR  HEfT5 N
R eiR s Se e PR G - IR,
AR HRGERARNE - FRERETREF
i - AbFSErBsE T B R AR -
RefR A EnEE R SR ] BT - 3
BOEITRIFE IS g AR R E RS - I
MRS TR - B EaiE
— i - RERERVR B RE R
REREH AR - vIZEEE HpiE
HEEH W FER A E Rl - B8
ZEIEE P EZEAT B - (LR AL i
EHITAERTARIN - YIRS R S 2
B R ZEHy R Rt - RILE e R By
[EIfE - il 2R R (2 A AR I AR R RS

EHEE - B EaiirREfE L~ R
M - B B AR RS 2
# o AR N FELER] - ZRIKETR
BENTERRE TR ~ IBE - HEEFH -
THBEHEARAMARBEEHNRE
FAC ARRREL T SAl, T IHRERE
R, TEORIE, - TREE ) B
W FEEEER - EREEA R
LR BURIFER S ~ B - sk
s S AR R - DB R
g 32 SRR AR NEMERE
F o AMETRERLZY > RS B T -

= BHaH

AR S T LRI E M (REALS
IRIBETE 2 SCRET S - BRI SUERIERY 3
ME L IR B e Ll B ok i - JGAR
BOUEAIENRAARE « 779 Eiekatt -
TE R AT BRI R ARSI - DA BART 5T
TR TR - AE—FTT - ERNER

F&m HEER
¥R AT R 2R AE N B
RS EEE e (57 BRLA REEZEECRE RS TE 2
FERELHESSTIPN M SRR 3
WEEHEE LA RS 2
WEEBTE LA HEZELRGTE 1
HETEE WEARABLA £ e A 1
(REER) BEE1IA HENE 2
(i) BERHILA HENE 1
it 12




B &g T F144 Z18 (20166)
Al SR
an )ﬁa B )m
5 .
B— AHESHEE

SRR b ARWIFESEINVive (V.10.0)
BT TR R RN AR - BRI
AT (Bditing Analysis Style) » ZREN0T
FEDTEREW A - AR - E
U BRSO - AGHETTEIEE - & ~ Y
%2~ HiE - DI B ARSI
EARFN 1 (EHENEE - 1996 » H156-157) -
WEZ - L ERRE T LAyRERE -
PEI R G0y IR AEER - il U Ay 2 R R
AR EED - A DR SR EUR Z A iR
F - AU F RN B
BlfpRE - BLERRB B - mr e
TZRTR o RN AT R B A
R - EERES AT R TN R
5 - HRAFEE O TR - B RAESAT
e FEERNEE S A

Bt~ WESEREs
— - FEENEEZBSN

(FREHE ) BEnOHE A mi T R
Y - RER 2006 HUEHE T 8
muRRETE ) HEE - EOTRRCR (SREE )
AR R - BROULOT BRI
B o KR BRI RIS 2 FIEGL -

132

R rit@Aamnyd e BE - o LAER 2
FRAZROHMAED > IWFFRERHR
(FHE) - fE2DRRRRY (REE) flash@
SRR - R moein il - 2R
AR IR R - B T REE it
B, - 3D@EEE (FEE) EAGLE - AR
& (REE) WEETES R T SUEaER
M BTSRRI RS ) RAET - S
H2ENEEEEE I G - RS EEARS
FTBEAERs b fC BB Es e - it
FURTHE T SRR ) - DARRRLZ -

(—) SU{EEIE RS
1. fFRER BECUETE - ABREEMS
HOfEEnRE SRR - SRR
B P EE A - BREF R U b -
B (RWE) i BB IC R E R T
5 - EESEIEWRABRNHE - HA
RE A BHERE TRERERAN T H#
(Bh-#-20120215) - EHILMHAISTIETCSR
EEEEY "R, - BEEIHEES EE
= mEEiEL, T mEER L BEENE
o BTIRRA - ENEREREREE
FARER 4R - RER B
FEFHEES - HOHEEAEE (motive)



SO S ] SUALE B ) (R B AL

AW E B G 1R F A

®"O WAFEE) - FEHGRA

WRES T T
GEE e ERIASE R LR AR - [ TR
ML EERANEE -

KR EREHABETLET - AWUIRE - DGR S
AR T (PR -

THAF  NvivoBBAE  EERBRTHGTE LT - ERKBANRETH 68

WA (4 TR R PO - T R B
B -

RUAE  ERHRBRERRAGE S 2 - B R MR
B~ LB SRR - MO -

SHAREE  RACIRES ARG LSRR AR

LIS - iR AR

HES - BT — B - R
W B R EATTERE - IR ERR G E A RSE
FERs » R - REa RS T B
SAbITER - PUANEEE T BT E BT - B
(FE) IS, - SR
BRE - (R B mERe
"R EEa kR E LB
R — 18 EH T @i AR e R R
tmRAE - Es Ak b — 1A E T sk
ek (Fa¥) BaRiRT  LHR-
BB A e o ) (F50E20121107)

2 BEEERET AIEAE  MSRREEAS TR

R R IR B Ay B LR AR EE
EW5T7 - EOEFREERRET 0 SRl
BENEZEAD - LGeE AR - FR -
=5 R - B - BB EE - Jh
e - AR B H IREE - fign
e SRR P ME—AY 20 % - HOE BRIV R AL

133

RERAGERD (EBEE) 1y H -
Mg S 2 EAVE R RER SR - HEHE
FRATHE SR A BMIE BUNE R RS RS - (EAE
BRf BRE - sepE BRI - MERIAY 28
HERREIERA - A BB AR
fE (GREF - 2010) - HEaAmliss
R R (H182 - HEE#ER) -
PRUDISEEE Rl - (REE) & A
G B GRS I S s R
BUAn - EE R ERVEERENIE - BORTAYEE
BRI - I EA AR - AEERE
EiEBAEERD - EEReRaRhE
HAFHFIA ARG - BOMEAEE R
e ES ST E B ERILS - el
et FAYSOE - R B SR RIRRE TR R A
# - BhEfe - MRS UEESE -
B A Eey - fR AR - iEavER
HRESE - EEFERERIEIRREE -



B & ¥ A ¥Flam ¥14 (20166)

(Z) XeRlE ARt
1. FERER EEEINE - ANRATER

o A S TR — B A
RRREHER AR B 52 0 B e
FEEE - S (REE) BIT -
AL ERR - (FEE) WS EHRER
WEREEHE —HEOEFR - EEONE
EF5IRR T - BERL ~ IR LB R R MRERE
WARERE AR TR REE - R RE R
IR - FERIE R L - R TE AR
A EMEYE RS T - 72N A AR S B
PRERRT - M A R ERITE ER - 1
AT et T SR AR E - EEER
o HHE SGERURARERS, - [RIILE 1wt 2B
AINERES -

HZ - ot w1 - R
A TEREE R BT ZrRE ) FHAAR
e - EBELRSESERPL - T
FEREERLS - A - BB A
&~ mEEBREES - BRI RERE AT
o BRTIMERSE (2010985 Hik > B
FEHEIMESFRREAES - DI REENZ TR
RIS LIS - BBt KRS MR
[RIREEAaTR - Bt B iR Eny At -

BT AnETTYTERIERR > RE
BRI FENERVEN THEF ) - 28
FE R DR R LHEIYECR - B R E T AN
UMY - MG E A B A LA A 8 B
Bl FELFM S EBE R LHE - TiE
LLAMEREY - KLERERBEAE

= > RE#EER TR EERES - 8

134

SARERANL - Pl (REHEH) 5%
e SRR - sk AR n R A R
ZHRIFGE A A - B R R E
HEE RS - IR AR R
DERDEIWERRRE T - R RIIAE
M, - PUEETERSE T - GERENE RO
R - JER -

DR R oy R A R R R
T EARTAETHRALABE > S FL
FRERALER  RAFRLCE AR
PSRBT REAA S RS -
( §A-1H-20130208 )

2 fREtElE EESRER - BERIEIRG
Rl (RRE) BERAUEE - AR
HCRBIF R AT iR - EimEaE—
EEERN (FE) ittR - SidEiE
ILRERITRIR - MEAEEE —EEIA - XA
BRATCERATHEAE - SRR R
M - Y - W - BEYE - R
Ay T AR R e SR E]
BaEZEt - 2 (RE) BIERRENER

EHRE « AT ¢

e R A (FEF) R M4
BT d-EER RRFOSHAR
BT AT o BA RN BB oA
R ST R KA R AL R
B-& R AR HARRREB TR
S BEGRBRAIE - HE (FRY) &
MELEE B LARFALEGHR
# e (§-1E-20121107 )



SO S ] SUALE B ) (R B AL

AW E B G 1R F A

(Z) MENEEZDE

WETE N EEES B EEmES
S S B mRETE - R
ZEHYHp - BRI RS - S
mFET SR HE - B SRR R
& FEEERIE AR ASUEAIEEEALS
1iES - BRAFEEYIE E T
R TEIEEE ) RE - bR

CRGRA M - EATEE  BRERLS
T RGBE LR  BEEA AT AR
AR - MEHRS Ay TAB LY
EFRAZREEERT - FHEFRETEEER
T BT BT BT - SRR U Y
SIAF AR AR - ) (BHA-20111201)

Kt = 522 1 HHRR SR ik B
E o IR G RGN AR LT - It
fb > HEWIWTFRE R - A R AT HTHYAR
By » SBOCVIAIRRIERE 0k - ST AR LI
SHEFEE R E - SIERRE SCHIRTAARE RS
ERFETe - SEHAHRRCC A T - BBl 3T B
& A HIEEE AR GER S
Wil ) - EUEAEIREAVERCH - EEHER
EFEIEE -

(M) =EWR

(RudH) #i r BEERE T aEss -
i TRk EE - SRR
B¢ pebarEREtEEE - E (RUE) WA
CELRITEGE B ARG RS - (HERERE AT
BAEARUER - AbtFiseH (REE) 1
E{ETGENE L - IEpalEEE b =
BT « LI AR ¢

135

1. BHR

(REE) NTARRERE - R UE
RS (2010585 ) B - tEs 7l
NSEFERAVEE - B (REE) ERESR
B - WCR/HE R TR - EAE —
EEBR (RHE) - FARESE R
AU 5L - g EaR e Romnyit 5 - sER2
BAEHIR T L - (R PEARPISCEEL
BRUNFLAER (REE) - BRI TCEMR
SR HERIE - RER A EEER R TR
ENZREER 3 - HELRGE G REHN T =
E (AIRERE ) - $HELA S IR6ES [
U o RO

e ERETRAABRETAAHR
HF o RARAMTEF T - FARKGE
e XA B4 AT AR AR E]
bH AR R SRFAE —ERA AR
R e 5 (§-1H-20130411)

2 R

CRRER ) PR B2 g vh R T 3
o XA RS AT RN A EAY 1E 14
% - BHBIRTS LACR R 2 R E I e
B HERMBEIZTE - EH#HE
BRI SR EER - A - O E EEA
PHELBDEISE R AZHBIE - frFEHE
BRI AR Ah - BE VRO B TR A R
MEZEE - RREZTNER PR - 115

P dB e (F/R) XBHATT B %
BE B RTEGEME REERRAF LS -
HARAREEBIEFTE % - FFARMAL



B & ¥ A ¥Flam ¥14 (20166)

B R EBRGRT X EARRAT
VAR O AR Rk o (BF-NE-20121107)

3. BNt

B (REEE ) - sELIPEERAE
B R T ah - (B AmErEIthE BN E

BB LRI - i R Rl ERE TR

AN B TR AR SRR R EA
TR M AVE LR - P EERA
ZEIRITR G RERS [ FUR B W 2 RN RE
& HERESIVE LRSS - RERAE
DAz Rl 2 e FIRES SO bR - B
B R AREREREGR - B &bl
HIGR OV ESS -

(REE) nEEFEREB RN
FiR

= - IERENEEESSH
(M=) 201 S ZE20HA R

T BRI FEAYEF I - R 20120E 43 IR IE L2
SCHPC B R B R B e R 1l B h R e
AWTZOR (s ) MEEEER T
fealER A BT BB AR ) RAES
o> i e 2 SRR - &
BEEEBEEBEEN " ZERR, - BT
S

(—) LRIERE
1 FHERER ERR EERRER
BIEERREEE - 500 28R T
= - B ERE AR YRR - 2
e YRR P PR EUERAE - HX
WE A FE AR R TR e Ay A m] 1RE -
BMEN T AMEAP TRE ) WLE > B
EEFESNNER - EREEENEE -
(TR ) AR BRI B LSRR
B R TEMEER (IBREE) - B
LR R R - 1B > AT

RWEE - DINFERTAE - = o E RRBTEENEE - DABHEERIEHRE
=Pk B YRR - DA EiRtkE By EXRHIE CRUATE - ZERE i
FN (FEER) BIBEEDSON

51 (E{ERET)
SERIEEE eRlEER
He TERRAE FiiE
o R TIEL S « fREHL
o ST i
Ea FFETAREY PR
« HRELLonER - AR TS « BIREIR - WIIHRIOTER
« SLEIEEL - RERHEEH « B fE - BEENE - ZLEE
PE e i i
« AlsdiA T BAZCEPL STk « SCE A - EREURIRE
g S R N T v

136



SO S ] SUALE B ) (R B AL

AW E B G 1R F A

55 DABIEGIENTERGE) - R0
NREE PR RSN (EEERE) - TR
FE BRE L fAAE AL BRI IEEE
- EREIEA - DIATHESE (EREEY
EM’E) EEEVRREE - TEAVRR A ; B TA&

- (BEIfEZEE) 2ERIEEELRW
M%’UA%uE%E%tWQM(ﬁ%E
H) HE) - FEEETR

CRATEA - e MR R R R
FROBFD E - B —EHM TR &
R R RE - ERTA LS T REAY
#ek o (§A-¥E-20121011)

2 REEREREt WIZEETE - AIEEBHR

(M=is ) EERsvarEsm
R DR IR S R R R ERE - B
o AnBE - EEBEEEN LR E
FEEIETSES - TNy BUniekeny ik - f
A - FAREF S E =1E - 3221 7 EUEA
BEANNOEET - B ET A
(ESrPry) SEbREGRR - Bor—Fst
OEEMENIL - EBANET MiuEa
& SR ABHN B - BEH RER
EHRE -

(Z) XeRlE ARt
1. #ERER RaRVERARE  AISIERH
EEE

ME R —REERERE > (HF
) HimrIEAEIRIE - R ER iR
FENL SO - TG IR R TR
18 " HREeEiE ) - AR EEAEHATRR

137

DR AN BT A A ey R 4 LA
EE - XMABRLERE  FREEEN Y
AR AR EARMER > B
KRELBFINXHREGEEES  Ad
HARARXAATERFEIRRL - | (§
iH-20130117)

TEER & s gIF AR T -
AR = e S IR e A A A B
B AR EURA FIRVERE B A - 7R
e AURRAV B A T2 - g 7RO
A B = AR AR  (EE SRR
SUMHER REE P T AT SR T R
FaREAr ~ 2R - HEFREZAE
il o GEFREREAE B - DU E S
BB - OB EEREREN =
i A EEAY RS - B3RS

THldm o RAVEARMARNRER > &
TR RRRIVME BB o) ORI R &
dof ;e LEAER GEEA O RTALAE MR
GRS E LR B E R ERNKRR
TRAER - BPHRERES > TaER R
T > FRLE BT T 8 5 e
B # AR o (8/j-RE-20130117)

MMEEBGR FHYRIETEE RS o
AT = S AT e £ e B s B B R eI R Y
o WEAEER - 40 - BeEaige
HUHE ~ (PR BE RS » BT ERIRE

F o Ea AR E HEE FiEal XAk
REIMEAT Rt - MRS
"R ERBEF N AL LR

HAENAERDLD  RIFHEART R



B & ¥ A ¥Flam ¥14 (20166)

#Ho USSR AY - EEX - BAHR
ABER - ARERARERBNE AT
AT A EFEARBH R - KBH LA E
(IAs) - eEEA-BHEONE  B4&
o) g RAEAAE Radwmey o (50
-20120910)

el EHEEIRKRERE - BiNRE
i
(M=) FHF 2 RN g
B MR EUR iRk e - GBI
EYEEEFE NG - B D EER
SHE

CE'E L BERERN BT, M
R AR S AE RN R 0 T B

il BEREREE - ERERE BRI
S BREER TR ) R SR - KIE
TR EERE - ERRZEE TS
DRk DU EEEER R A - EEE
SR T AR IR AR 2% - DR
AR BT A R
Huify - FEEEREARRE - B D )
BIETEC R ED B B -

(Z) MENEEZDE

WEEREHESSELGRES
LR B R RAY R R - HETEH
SREEHUD - R RN R R R T
AMERR - i ZIMETTERI RS - AHER
AN EHSCR - RRERS BV A%
W o SfUEEH T DYIRE ) R - B
B T DUNRE ) WURRE - BUbERET ¢

138

CRBE MG SE DR R
{8 - BAEANIS - AETRANEE - T
U A0y B LRGSR - R
BT Hpd o  RTURMEET A KT
ZEoyih A E LSBT S - AT A
BT E > BEEETFGTAREE S AT
XA Rk ZEFeEE - (BF-H-20111201)

BRI e S 1 B B E H SRR
EHA AR EE E SRR - Al
EAMERSIYINYESE - ]Ah - e AER
SCYpATEE - HIFIAERT SRRV - SR
BmiaE - e A BT E R
REBFFRESCIRIHERRIAZE L - B2 A
i o0 BE S F AV SO NG RN SCEEGHE
i) - BETIRENFEOR - #ERE
HATHEE -

(m) =EWR
1. BB

(M=) NETAE > MR SS
EIE G - AHRERT AR AR
R ERZERT RN BERe Rl - RIS SR
By - B REURE SRR E 28 -
HEL R IR 1 AT R~ FE S
SSRGS - EERE—ZH FPECER - 1
s REER ARG EEFNE R
TEEM ORI RIESE - DURBUR T
VAR I E IR SAE A -

2 R
RHERE SR R SECINE - WmE
fTENWETAA RS HE T - IR



M BB A CAE R REAE DI B R AR A

KEEMWHEEN - HESUEAIEEN —A
BREE - (IO DUCE Ay e R
EREE - B - O ANEER - IEBEE
LS enEaEE HEEl, TR ) REECT
PIRIERE] - FEHRZEEE O BRI - tHEBLRAE
ZREL AL HRERNRET - TR " IiKE
SCH ) ORG-S AR EISTIR R -

3. BNt
AT e Mk (5 o TE B PR A 5 Y e BE B R e
Bt - RIS EEN RN SR HRER
A (WFEE) T riBELF -3 H
ST B RE SRR - BRE AT LA
TEEfEm B - hEES IR E CE A
FHENS - RETEAEZEWEES - 468
AR RIS -
(i) MEEFEESREERL -

= BEESLIEE
2t (RHE) |/ (IFERE) NE
[EIRBIERLERRAAIZR/\ « TR B Y5>

TL - WEFER R LN T g, BT
o, - EOFER T ITRIEEREER )
" ReREnUERET B L - thE SRR
MIBIELESY - SUERIER RIS - (R
) BEGENER, - 26 T HEESCD B
RCCE R G e R R E N
A RSy - TR RS A
R AT | SRR P - AR - B
B (REE) PHHFGER - (UFTE)
LRI RA L - PE R EE N O B
B - (e ) ATdiEREES - AR
SEMEWERZ(E - BEDSEWEAL
HE - EAEEEPER BRI
RRHZERNR - SHHOERE - gl
TAERRREEE - MRS T - (REER) R
FHEH] (5071 FREEHTREANE - (TR
) RufLRRE R R TR (e -
LBy R E8LET sy - HORE
RIEAERL 2 TG3R - Baa e B AR
W2 - EIb (CREE) DAL R EER

xt (OFEHE) BEIFSN

s (={ R
SACRIE RS SALRIEERE
W TERRAEE B
« BAHE IR - RRIERIERRE - EEE
o PRIS ¢ R « FEHOCPIAR R e
< T
Ea FFECAREY P
< HEENY > HERREM « ARG
felEats (i
« FrigRekE L - ALEEEIUR * T ENRHEIERS




B & ¥ A ¥Flam ¥14 (20166)
#N (FEHE) & (OENE) BEEBHER
T (EAERGT Y
SALRIE R ALRIEERE
(RuEE) e SRR R
o fEHER LR E < EEEE
o SRR
T FFRTEEHY PRt

 PCETLSR - RE RS

o« WRBIE - IR

« BREEE - REREE « Bl E{E - SEEee - 2ouhe
- BbEfAE  EARMEFAGTE « SOE I FE - SEIREIE
LES W SRR R
ey « BRSO - DGR ARE « EERE
- BRI ¢ ISR » TEHCCATEREE RS R
* TREH
T FFRTEEEY FratER
- SESY > HERRTE « BT GGERE
[ELEES] L
« FriEieb LR - AE A ETICH * BERRATER

HEM EERNEREHEEE > WiIAR
RERMS - GEERSFNS RS - D
Kot B IR B Ry & > JREIMH 5 -
(MZacE) AR CA RS ERE
EEHARAARE - WEFREEOLR
MASBETHERULRTEEEER - 1
WL T CREE) DARNEF 2R
REMHEE RN  FERTHER
(MZce ) RIZFENGFE - ST
L T RREENRE - REERHTAGT -
MEZREEL T =R - B E
THE TEHEER,  FEERLBEER
HETA R E & - MERNNE2EE
RHEECAREEZE RS A ¢ LARE R

140

At DIRMABRMILE » FREVELTS
MRhs - FARIRFZ - 5 - REFRTERR
(MNZEE ) FoRIFRY RN ZE - B
BIFTALNZE - MERAAZRESE - K
R L T e Rl - BB AR
SPHTERS ©

AHZERE R R AR E RS - W
P75 B HE B R i 1 DA B S LB AR AR H
PR L ARFE ook g B IR - ZRTZE oA
o B A B (B S T- DUR(E
[EIEEIFTITEN =R - DL FaSanARiT7E
R B R 7 LA



SO S ] SUALE B ) (R B AL

AW E B G 1R F A

— - HREH
(—) XBIESAMEERAIE A TEE
B ERTat - BIEEREE
Sy B T B (EH Bl S SR AR ST
RR - SRS R DASC R R B A SR
¥ EEBBEE T SLAIERA, BT
LRI RS, MFERETT - in HEUfEAY A
Bk T RFER ) BT EekE ) Ay TEiEERE - 18
FRRRELy - RPN REBERTRNE
Sl o fERekeaior - SLERREERE - R
PR - LR EEEEEE N E R
BUGZEC (EEES - DL TEMEERA L (A
Porter, 1985} J " BRI . (40
Swafford, Ghosh, & Murthy, 2006) B T&hH
s R R - RSB TR E BT
B ReEst -

(D) XAIERERE/RERNEETEZ

=2

BUEBIES RN EEED - S RERE
BURREPATREEAEM BUR A - RN T
FpR - BT IR B AR B2 ThE
FEMTIREZ SR ERIHEWE - EmaLEE
fH (Finne, 2006, Taylor, 2005) - SCEIER
T ERNEEEE AR E R L (FEEE
FHIME'E (Stabell & Fjeldstad, 1998) -+ {0
BIDAFFRT B pERSAINEEE R T - Bt T (E
18 o A tEARTAE - £7ERE =
& WELESUR B2 FFREERT S (Cousins,
2012) - XAIESVESR > HEHEIEFE
ATEFADIRER IS IIE R AR - MR
ERIHEE R R - BE 7

141

B IREFIY A MR /) - E R EE L
R (EE - 2009 BHR - BEFE
2005) - R SCYIBEERI TSR INETES - &
ARTER BT S ARSI - A L
EIHEE BN - EMSHESEE UL
FFRETRE - BT - DIEASUEEERR
HiZ -

B R EEER S N E (S E -
BT DAZE M B P A EE SR L BIRS - th
FEN EE B S Bl - ERIEAERE - B
AR B R AR - DA mE - fIEE
{8 = AR SCRIERAVESR! - SH—TE& TR
ERRREIVERET - FrrIEEAHEET (Brandellero
& Kloosterman, 2010) - {EFLEIET-HEIEE
BEEE AV - 1R g RS
FHREE A A AT BT - ApFesg i &=
ERES R AR - ERGHEERRIE
B T ARBAVER AN EEHRE S
RE B EREEBR U IRERS - 25
HIR AL YRR RIS T R AR - R R e
SPARA AR - EERAAS S
B - IR RREImAENE - fIn CRER) B
B SIS MER L RETvle - 2l
R (B MBLPETRTRL (ZREE ) AL
MBS (EEEENE) -

FH it - CAIE SRV EEAE - 22
JP S i e T AT S 0 B e B B - BRER
HEIFRIS R - CBIEmEETEET

TEER, vERER - R A E
(C/PE) - MELIIFRAT - £k
FRERER Z MHVE R - Bt BN IE A



B & ¥ A ¥Flam ¥14 (20166)

MEEATTE WA - ES A RTHER -
A - 28] T H S ) W -

(=) BiERAEREZEMZHR

AT FELME D = 2R F S —
() B (M) fnE=RE - J
115 B AR AR Y P ek B T SR EER £
A > DURRSAYERET T M SR IR SO SR 35T
Bl H R BN B B - AP
FRFEDIRE HAERRRENUR LREZEHY
[ > 41 {REE) Wil SAEEER TR -
(MR ) WHBRRENERT - TLAIEE)
RERBIEI R RI IR R 5 SORKFT AR B IR T IV S
5y IRREHBELIEESTZ -

() BB N AR EN S

AT FEIRIEF o AT HE LR AR AR B ST Bl
TEEEEEP - 57 TEIAGINEE © R
EREHET R ERE - FEE SN
e - BEEEPIERE (M=) 8
FAEENE - DURCCAIZES ORG) T
REa fAIE SR E AR (E - PRt ER
iR - feEn AR A
FERRAY B R BRI TR S T T R R
&~ fEE I HE AR (R R AT
TRELTT FIUBERS - 7t SR R A Y]
ABRFEBIRSS ; LRGSR =Al
ERHE R - 1 E AR R R EIERR
FEETT - MHFEANEE R EIRRE -

(RuE) B (MFHE) - FARE
BIECER ' 50 ) WEBRNTTHRE - SR
HIR P BT AR A > BEFHE

142

IR R A AR SRR
RN H M EEE AR - s
(FHE) KA s s
¥ BiER (REE) > RECBRE
8l - REAEER ' RREEERE , S
TP - ER RN R ML 5
U - SRR BIRTTETIER] - e —
TG EEN R - RAGR TR %
5 - (MFRE) RERREERITEGE
SCRIE A BE FREIRTEM S - RIS 5L
VIFT RN RS B (R
TG -

— - BREH

LRV S SpNEEEYES SPERPITEE
H o WS RSRIERBORH EEF = A&
BRTEUR - B ORI S B —
@B - 1999 FERZHEER - AR
BT R B A SR - R
EATEE T SURERE ;AL EAEERE
B AR T R, - ER
EIEATUNMBE SR - STE TR
R EAER - EREE O KR T 2
LA — A S AR PR R (T - AR A
FELEALR

HE - AR RS g ETE
= HEEESITESERORAR - B
JeEE I B N ACCETT
ISR - R SCIAR TR M A A R HF e
WEES - FRREAEEE LR - HE
R A B R A HE TS|



SO S ] SUALE B ) (R B AL

AW E B G 1R F A

e EEWNLEIS EE H - Fra
MG 3T 7 DSCIRES -~ RS S
a5 BAEE M M AGER -

BE > BB - S REZEN
T# - EERAALEAREGNES Y
& - PR ORI RIVESS - HRHEE
— AT SR R E B I -
SEEEITTRAVER G - 2 2RIy L8R
Tane - HEEIFEWENT - $F 5= RS
B H NS AY SR - Bk | U TR
FIRIFEVIREFRER - B HDIB R R BIERH
AEH - FFe A L H#LTAERs - &
e 3a i iy it s S £ A TR e
TEEsEREA -

Rtk - UL - BRI S FTBE A AT
S - HESOnyER - SRR
BATLOUNE - EMEFEY > WA SUEHA
BEE - EAEEESE - EREE =R
OO T A A RSO - R
T L EREFFIRE] - RIS
WS > EEANIMEE SN - SR
TR -

AWTFRBEEIE Y A EEROR B EA T
HACR - EREBORZ LIS E RIS HE T
BIGEIRE - EE TR R CAEMRE
E RS IRTE PIRRa IR AR - IR T AT
PRI TSR AE © AR SRR L AIZEH LT
B EuETHES TSI - SRS - e
5§ - AlEREEAEERE(L - :EEFHARE
B AR CRETN AT T -

143

BE ~ e

ARWTFERE SR ERRT B T T - B
FHOCHHIL L Ry 3 M 2R B SR B R
R S ATSCRIE T (EEAS 2, - DIFERs
RELH - GBS AIE M EEEE) - D
SERIE AR ESE AT R b S (e
RBIZRZ - WS BISA TEAT At B R R
e Y Bl B P A AR A A A B 2 iy (R (A
S B P R E G

b FEEEAER R - SUEAl
ERARE R - AR L E N EEEEE
PiREIETE - PLUOCAIRE G HE SNV
JREE:  FEH SRR I SO AR AR
Ee R CCRISEE S TTRt RS - SCAl=S
AMEMAEMETTATAREENN - WA VB SR
TR AIERN - ERERTR R
g > DEAREVRERLS SO L e B fE 20 2 i
MEEEN - EXEAEREREER - it
TR 2 A BRI VI BRSO B E AT
BUF - EHAVETE BITER A RSO T 3t
TLEEREREN - HSAIES DS AR R
fRMER - WARIIPINTTRHEESS © SR
BLUSEREEEENE - TUSHIESS
HABTEEE DETTAIE AR (biEsh - SCAlIZ
HHIELH R EEERLR - BITTRER
Ed peba il R aa B R F R e s Eh - 25
PO ERIEE R -

HX - FEEEBEESNREZEAW L - 3
Bl g 55 R iy A PR B T T PRI 1
o AW RIS E - UEE
B ERERSE =T o AR M T Y 5T



B & ¥ A ¥Flam ¥14 (20166)

TERIE SRR - HEEAEER/ R
FratHiEE - FEHAIE R VR B - A
AR B A TUERRUR - 2o
W STVIRIRF ZE TR HE ~ SOV B IR
DEASTE R EREE T 20 -

Btk - EWRERGR - ARiTFist
ORISR RS FEEITHRE - +%
FR - WAGENWEEREEATS 02
& - HHeRFRE TR S FE RS
BUEEST HERANIIIZE - Db v] SER B 52 RE Y
WFFERER « S94b - FEEESENER TS S
iy B I (R (B (B SR PR B B
H > FIRAITZER SRS - S RES
i 7= S F P B E R AR e a1
iy SN T el A 5 (i v e A L |
HE A - FRINE P RO E R AR
W EREEAE R LRE - HRsEms
HEERCE -

it

FIAFEROGEEER S (R
&) BT BHBEHE T DIEE NS
TRICEIZEZTTAIRTBREE | (BHEERNT © 102
2410-H-152-008) - BEEQH AL AR EAE
JIeRgEHL TTHRREHE LAIEESE
CER, HECME - EIEGH -

227 Bk References

SARES (2013) - 201 28R 2L BIE AR
fEgl - ZAbi ST o [ Ministry of
Culture. (2013). 2012 Taiwan cultural &

144

creative industries annual repori. Taipei:
Ministry of Culture. (in Chinese) ]

LAVEERSERE (2010F2H3H) -
¥ Ehttp:/lawmoj.gov.iw/LawClass/
LawAll.aspx?PCode=H0170075

[[Wen hua chuang yi chan ye fa zhan
fa]. (2010, February 3). Retrieved
from http://law.moj.gov.tw/LawClass/
LawAll.aspx7PCode=HQ0170075 (in
Chinese) ]

MALEEREE (2011F11H9E ) -
¥ Ehttp:/lawmoj.covtw/LawClass/
LawAll.aspx?PCode=HQ170001

[ [Wen hua zi chan bao cun fa]. (2011,
November 9). Retrieved from http://
lawmoj.govtw/LawClass/LawAll
aspx 7PCode=HO0170001 (in Chinese) ]

TOEHE - MR - BRECR (2012 © B
{57 B4 3% gt 7 (0 (L A1) R s B A 0
I - EEEFALT - 10(1) > 47-81 »
doi: 10.6182/j1i5.2012.10(1).047 [Wang,
Mei-Ya, Chen, Hsiao-Ti, & Chen, Chin-
Yeu (2012). The value creation strategies
and core resources of the companies in
the digital archives industry. Journal of
Library and Information Studies, 10(1),
47-81. doi: 10.6182/j1is.2012.10(1).047 (in
Chinese) ]

fTEkle (2002) - PEEE2008 @ B RIRE
BiEfE (2002-2007) - 2]k 1T
Bt « [ Executive Yuan. (2002). [Tiao
zhan 2008: Guo jia fa zhan zhong dian ji
hua (2002-2007)]. Taipei: Executive Yuan.
(in Chinese) ]



HEEE (2011811 H27H)

HEMYEE (2015)

BRI (1996)

SO S ] SUALE B ) (R B AL

AW E B G 1R F A

° HUE +
#U+HEAAME "HWEKE RN
BEG 2R - ME#F - B H : http://
poweron.taiwantrade.com.tw/CH/
bizsearchdetail/39028/1 [ [Wu, Jing-
Wen] (2011, November 27). [Gu Gong
+ Hua Shan + Wan Shi Chuang Yi:
“Si Ji Gu Gong” xin mei ti yi shu].
Want Daily. Retrieved from http://
poweron.taiwantrade.com.tw/CH/

bizsearchdetail/3902&/1 (in Chinese) ]

ZEANEF - HRAS (2009) - EHEE (LR

R R IRBIR R - A
EHF - 14(4) - 69-84 « [Li, Ju-Ching,
& Ho, Ming-Chyuan (2009). Rethinking
about the cultural products of a museum:
Perspectives across disciplines. Journal of
Design, 14(4), 69-84. (in Chinese) ]

WY (2014) - BT - tRE

http:/iwww.npm.gov.tw/da/ch-htm/about.
html [ National Palace Museum. (2014).
[Shu wei dian cang jian jie] Retrieved
from http://'www.npm.gov.tw/da/ch-htm/
about html ¢in Chinese) )
° [ 37 1 PhE
HERFES - e ELtp/wwwnpm.gov.
tw/zh-T W/Article.aspx?sNo=04003978
[ National Palace Museum. (2015). [Guo
Li Gu Gong Bo Wu Yuan shi zheng ji xiao].
Retrieved from htip://wwwnpm.gov.iw/
zh-T W/Article.aspx?sNo=04003978 (in
Chinese) ]
c Efbprs - Bk B
e [[Hu, YouHui] (1996). [Zhi hua
van jin]. Taipei: [Ju Liu]. (in Chinese) ]

145

sRFEMS (2006)

FREE - R (2007)

TERE (2005) - EIRE R SR AER T

(EMRBSE © B - 9(4) > T1-84

[ Fan, Cheng-Wei (2005). The research on
value-added knowledge of digital collections
in the museums. Technology Museum
Review, 9(4), 71-84. (in Chinese) ]

FRE - THE - "E% (2009) - GH

HAE AR - AR E A - 2(1)

63-89 - [ Wong, Huang-Che, Yu, Joseph
Chwo-Ming, & Huang, Kuo-Feng (2009).
Value co-production and governance
mode. Organization and Management,
2(1), 63-89. (in Chinese) ]

o B BRI SR B U S
LERE - B EE AL - 58(8)

70-95 < [Chang, Chia-Bin (2006).
The preminary study on digital libraries
in supportive of e-learning. Bulletin of
Library and Information Science, 58(8),
70-95. (in Chinese) ]

o REAE_ERTMRAT
- BB U B R - X
=X - 2892 100-107 « [Kuo,
Chen-Wo, & [Xu, Xiao-De] (2007). [Ge
lou shang de Rembrandt - Man tan zhi
shi jing ji shi dai zhi yi shu shou quan].
The National Palace Museum Monthly of
Chinese Art, 289, 100-107. (in Chinese) ]

BRAREE (2008) - Bz BRI IIEHEA BT

£ - fgBhtip:/istreaming glis ntnu.edu.
tw:8080/index-1-96-2.htm [ Chen, Chao-
Chen (2008). [Shu wei nei rong de jia
zhi mo shi vu shi chang]. Retrieved from
http://streaming. glis.ntnu.edu.tw:8080/
index-1-96-2.htm (in Chinese) ]



B & ¥ A ¥Flam ¥14 (20166)

FORZFTE - FERME (2004) - HFHE

BUGUEEERIBE | T EAE
BIELENEE - B BRE - T8
PIRERE! < 2L : ST - [[Chen,
Bin-Quan], & [Li, Jun-Ming], et al. (2004).
[Jie kai Ying Guo chuang vi chan ve de
bi mi: Cong shi wu zhong bu tong fiao du
guan kan Ying Guo de xi ju, dian ying, mei
ti, xing xigo yi ji she jij. Taipei: Council
for Cultural Affairs. (in Chinese) ]

R (2013) - BEERTTHHE ARSRIELE

SCANEE qn Bl)5E 7 RO AT B R S i A

PLTEEERE ) RB - TR A
10¢1) » 1-18 = [Tao, Sheng-Ping (2013).
Experience, personality, creative cognition
and loyalty on creative products: A case
study of Franz. Marketing Review, 10(1),
1-18. (in Chinese) ]

OEEE (2013) o RABETHEEHE : 25

FEr A (VYRR - ZAbT -
Hif2 Ak o [Cheng, Kong Fah (2013).
Service marketing and management (4th

ed.). Taipei: Future Career. (in Chinese) ]

T - BREE - AR T - BFER (2004) o

Bfr R E R A 2 R e - B E &
FHEFH » 2(1) » 1-17 » doi: 10.6182/
jlis.2004.2¢1).001 [ Hsiang, Jieh, Chen,
Hsueh-Hua, Cheng, Dun-Fang, & Wei,
Ya-Huei (2004). On the application
of digital archives. Journal of Library
and Information Studies, 2(1), 1-17.
doi: 10.6182/j1is.2004.2(1).001 (in
Chinese) ]

HERE (2002) - "R R

BT B - LS ERE -

146

¥ Ehttp://projl.sinica.edu.tw/~ndaplib/
channels/dlm_paper/NDA P%20profile.
pdf [ Yang, Kuo-Shu (2002). [“Shu wei
dian cang guo jia xing ke ji ji hua jian
jie” jian bao]. fXun lian tui guang fen
xiang ji hua]. Retrieved from http://
projl.sinica.edu.tw/~ndaplib/channels/
dlm paper/NDAP%20profile.pdf (in
Chinese) ]

e~ BEFE (2005) - SUEAIEE
EWEEAEEE LR o 7THF
g 2(3)+313-318 - [Yang, Yann-
Jy, & Wu, Se-Hwa (2005). Configuring
value for cultural and creative industry.
Marketing Review, 2(3), 313-318. (in
Chinese) ]

HABIE (2014a) < AFHH - @Bhttp://
www.brightideas.com . tw/BIFiEG A
H&/tabid/76/Default.aspx [ Bright Idea
Design. (2014a). [Da shi ji]. Retrieved
from http://www.brightideas.com.tw/[
FEEG A fD/tabid/ 76/ Default.aspx (in
Chinese) ]

HAAIE (2014b) - HABEE T - BHE
http://www. brightideas.com . tw/Bg i
fi/tabid/76/Default.aspx [ Bright Idea
Design. (2014b). About. Retrieved from
http://www.brightideas com. tw/ B EG/
tabid/76/Default.aspx (in Chinese) ]

Pz (2008) - fEAMCEEVNEE--BRR
HESPLIHEEEHEEESTH -
BCESCHHATY » 309 0 114121 - [[Liuy,
Jia-Lun] (2008). [Cong da Gu Gong dao
xiao Gu Gong - Tan er tong xue yi zhong

xin zhi gui hua jian zhi yu ying yun guan 1i].



M BB A CAE R REAE DI B R AR A

The National Palace Museum Monthly of
Chinese Art, 309, 114-121. (in Chinese) ]
B E (2009) - PR (LAIEER?
CHEEARZEBORI S S - B
WEeERs ) < e htp//wwwnpl org. tw
Ipost/2/5867 ° [Liu, HsinYuan (2009).
[She me shi wen hua chuang yi chan
ve? ] (National Policy Foundation, NPF
research report). Retrieved from http://
www.npl org tw/2/5867 (in Chinese) ]

Wy (20105012R )« KA EHRVHCar
M AR Bl e T EA
BUE , BRI ISR - T ESUES
iRt g ) BRI MERBUAE -

[Hsiac, Pai-Fang (2010, December).
[Song Dai er tong de xian dai gi yu - Cong
“Ying Xi Tu” dao Tai Bei Gu Gong yu “Wan
Shi Chuang Yi” de wen chuang vi shu shi
jie]. Paper presented at [Kua Wen Hua
Xue Shu Yan Tao Hui], Southern Taiwan
University of Science and Technology. (in
Chinese) ]

SRR ~ BRRCT - BRI (2008) - Efit
FCAIRREL RS I {E R - B & &S
£ 67(11) » 23-38 < [Hsieh, Yung-
Cheng, Cheng, Hui-Wen, & Chien, Ju-Chun
(2008). Knowledge of digital archive and
its commercially value-added applications.
Bulletin of Library and Information
Science, 67(11), 23-38. (in Chinese) ]

Arms, C. R. (1996). Historical collections for
the national digital library: Lessons and
challenges at the library of congress.
D-Lib Magazine, 2(4). doi: 10.1045/

april96-c.arms

Brandellero, A. M. C., & Kloosterman, R.
C. (2010). Keeping the market at bay:
Exploring the loci of innovation in the
cultural industries. Creative Industries
Journal, 3(1), 61-77. doi: 10.1386/
cij.3.1.61_1

Cano, G. A., Garzdn, A., & Poussin. G.
(2000). Culture, trade and globalization:
Questions and answers. Paris, France:
UNESCO Publishing.

Caves, R. E. (2000). Creative industries:
Contracts between art and commerce.
Cambridge, MA: Harvard University Press.

Chen, H.-F. (2013, August). frrovations within
institutions: The perspective of legitimacy
straregies. Paper presented at the 2013
Academy of Management Meeting, Lake
Buena Vista (Orlandoe), FL. doi: 10.5465/
AMBPP2013.1139%abstract

Cousins, S. D. (2012). A semiotic approach
to mind and culture. Culture &
Psychology, 18(2), 149-166. doi:
10.1177/1354067X 11434834

Department for Culture, Media and Sport.
(1998). Creative industries mapping
document 1998 TLondon, England:
Department of Culture, Media and Sport.
Retrieved from http://www.culture.
govuk/Reference library/Publications/
archive 1998/Creative_Industries_
Mapping_Document_1998.htm

Department for Culture, Media and Sport.
(2014). Creative industries economic
estimates January 2014 Statistical

release. London, England: Department of



Bl & w A

Fla% E18 (20166)

Culture, Media and Sport. Retrieved from
https://www.gov.uk/government/statistics/
creative-industries-economic-estimates-

january-2014

Duncan, J. 8. (1990). The city as texi: The

politics of landscape interpretation in the
Kandyan kingdom. Cambridge, England:

Cambridge University Press.

Finne, C. (2006). Publishing building product

information: A value net perspective.
Construction Innovation, 6(2), 79-96. doi:
10.1191/1471417506¢16120a

Garnham, N. (1987). Concepts of culture:

Public policy and the cultural
Industries. Cultural Studies, 1(1), 23-
37. (Original work published 1983). doi:
10.1080/09502388700490021

Hesmondhalgh, D. (2013). The cultural indusiries

(31rd ed.). London, England: SAGE.

Mitchell, D. (1995). There’s no such thing as

culture: Towards a reconceptualization
of the idea of culture in geography.
Transactions of the Institute of British
Geographers, 20(1), 102-116. doi:
10.2307/622727

Orlikowski, W. J. (2000). Using technology

and constituting structures: A practice lens
for studying technology in organizations.
Organization Science, 11(4), 404-428. doi:
10.1287/orsc. 11.4.404. 14600

Pettigrew, A. M. (1987). Context and action

in the transformation of the firm.
Journal of Management Studies, 24(6),
649-670. doi: 10.1111/j.1467-6486.1987.
tb00467 x

148

Porter, M. (1985). Compeftitive advantage:
Creating and sustaining superior
performance. New York, NY: Free Press.

Roland, B. (1967). Elements of Semiology (A.
Lavers, & C. 8mith, Trans.). New York,
NY: Farrar, Straus and Giroux.

Ryan, B. (1992). Making capital from culfure:
The corporate form of capitalist cultural
production. New York, NY: Walter
de Gruyter.

Schmitt, B. H. (1999). Experiential marketing:
How fo get customers to sense, feel, think,
act, relate o your company and brands.
New York, NY: Simon & Schuster.

Schmitt, B. H. (2003). Customer experience
management: A revolutionary approach
to connecting with your customers. New
York, NY: Wiley.

Scott, A. J. (2004). Cultural-products industries
and urban economic development:
Prospects for growth and market
contestation in global context. Urban
Affairs Review, 39(4), 461-490. doi:
10.1177/1078087403261256

Sheth, J. N., Newman, B. I., & Gross, B. L.
(1991). Why we buy what we buy: A
theory of consumption values. Journal
of Business Research, 22 159-170. doi:
10.1016/0148-2963(91)90050-8

Stabell, C. B., & Fjeldstad, ©. D. (1998). Configuring
value for competitive advantage: On chains,
shops, and networks. Strategic Management
Journal, 19(5), 413-437. doi; 10.1002/
(SICDH1097-0266(199805)19: 5413 A1D-
SMIME-3.3.00;2-3



M BB A CAE R REAE DI B R AR A

Sutton, R. 1., & Hargadon, A. B. (1996). Taylor, D. H. (2005). Value chain analysis: An
Brainstorming groups in context: approach to supply chain improvement in
Effectiveness in a product design firm. Agri-Food chains. fnternational Journal
Administrative Science Quarierly, 41(4), of Physical Distribution & Logistics
685-718. doi: 10.2307/2393872 Management, 35(10), 744-761. doi:

Swafford, P M., Ghosh, $., & Murthy, N. 10.1108/09600030510634599
N. (2006). A framework for assessing Zukin, 8., & Maguire, J. 5. (2004). Consumers
value chain agility. International and consumption. Annual Review of
Journal of Operations & Production Sociology, 30(1), 173-197. doi: 10.114e/
Management, 26(2), 118-140. doi: annurev.soc.30.012703.110553

10.1108/01443570610641639

i eceived: Ry ceepted:
(f&2fm H EIR d: 2014/10/22 52 HEAccepted: 2015/6/5 )

149



