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Abstract

Success of food products trying to reach new foreign markets depends on how these
items are presented in the target culture. There are different factors to be taken into account
and translation is without any doubt among the most important ones. As it was explained in
Fox (1995) “competent translation ensures the successful entry of a company’s goods into
a foreign market; incompetent translation spells disaster”. This paper analyzes the
translations of the labeling of Chinese foodstuffs, new in the Barcelona market. Our aim is
to describe the translation method as well as to explain the framework of circumstances
and purposes in relation with product underlying the choice of a particular translation
method. We depart from the hypothesis that the translation methods applied are based on
two fundamental axes: one is the linguistic policy of the target country (Catalonia in this

case) and the other is the target customer.
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linguistic policy, cultural references

* Associate Professor, Departament of Translation and Interpreting, Universitat Autonoma de Barcelona
** Associate Professor, Departament of Translation and Interpreting, Universitat Autonoma de Barcelona
*** Assistant Professor, Department of Spanish, Wenzao Ursuline University of Languages

84



Languages and International Studies

‘—“Eﬁ%

BB B 7 ey B R D PR AU E B AR s F B E R R R P R T R
SRR o IRBERET - AN EFERFEIF RS e - EiFIE
TF R 199240 [0 ZE A FR B AR UC oo S B S YIS 2 - {E20004E 5848 - B FEIESF AHY

FIERKV RS - HIIPRARIEEEFAEIETEETYS - AR AT 2 ET
DB M T Zh & il A2 REIILE BAEIS - 20094 - EEMTEACLET
R AOHHI15.5% -

MRIBIEINZ 52 (Casa Asia) 20144FEFRATRAVEERTE T - InEEE N EAO
550,194 » REYHEH AN A TIBI4.2% » DU IIZRPEETE A I#Y0.7% - EE3EME
e R e B HIATA i $E P & % BN BRI > d532.1% > Santa Colomars
9.7% > Badalona57% - [l JtHospitalet del Llobregat 54% - EEZE[EMAVEEA DT A
22%FKE M - H16,128 AZRE HE] - LL2004FHEHE (7,1950) & 7 —f3
% o BEBR A EEE P /fEnsanchett & - HFF B RTEIERES - HERMRIL
Pltr&sgfy - PEIEINZEEC ok & & /b B 5 B 48 F 50 Heung Pok Lam#g #|
"EAZFAEE 0 PEASBIECSEENEE - PGB EIREAS - it
FiE—SREEN T FRGES - BB IUEERMRE - | Rtz EL
BLAEERRREIA > BEE PRI R A BRI - DRGSR E ROt
IR TEERL - MEEENE LIS EE R - $HEBNURILDBENERE
=J7m e

BARRMREERWHER - E 154K BRREMARBEHSEEE
[ E T EIFVHER B E ik - Emid BEpESCE T - [ERFELEE DU RO E R
iIREME - BH - FESREEREE REEEATNEREmERE - REH
1 > B Er S/ NP IE Rt & B PG BRI - BEVEIRE TR EER - HEEE
12 - EmEEANEEEHCEEANTRERES  BHAAHEAEE")
NEAARE - A EEREE ST A OERS &WInEE T E S EHE e
b e

E— BB BER T 19584 » HiPeter YoungfiAITL » FE (HRASIRHBE B AR E LT < 215 Filk
ﬁiifx%’?ﬂ’ﬂjlA?UE%F&ZPﬂEﬁﬁ‘*Lﬁ%’%E@J BRI R -

85



Translation and Marketing Policies: How Chinese Food
Products Are Selling in Barcelona

BRIt S0 > PR FRIR S A L th B E R UA R - BOGR > EH R
ANEIE ERTIREE MBS EE - AN B R AR ENEL S BRI
LOBEALHY - EIE TR S GREEE  KRERE -

PR ELHETANER > RMOR A S RS EEmIHER
AL TVBTEHBIGET A] oy B = AR E R A E PR B R
HESHIMREmIEE BRI PEER - PR S TR R R
SLERHE S P E A SR Ve E —8 - TERE B EE ¢ 5 =FEETARI  HY S R
BANDHERE 2 - aEE - BE BN HERENE 2 R 2B L LU BIFRA(E
%%E’Jiiﬁ%% ’ ﬁﬁBEH*E*F”B%Jﬁ%E’H\%&@E{E@% ° @fﬁfﬁﬁzﬁﬂi{{b%ﬁ%m

&7&)\[[9’\]5215  HE R E’*”Eﬁlﬁj ﬁﬁ%iﬁqjhﬁmﬁE%@%Wﬁ%qjé’ﬁﬁ
EEP RS EERE T A S B

BEO7E 2 S AR AT R B R 2 A D 2 PR AN T SIS - ARG K
SHEERE > DURGEE st S FERA A B BIEE T A - BRRER - Jeriifipn
PRI —EBA SRS M E PR R E S E - ES IR B mER
e IJH:?M?HIJGEE“/\TF—}Z&@DHEE%E HE g R - TEHNEEEE S
B E - HEE A EREBEER T MEMAN B ZE T A UMD
EE LN REON - AR *P—@*E’WB’J HER > RETEGEER - T4
RESIHR RIS Y RPN - R A BHREAY AR KA It R RET % - S5 =i Al
A HER R R AR PR B2 T AR e Al & i i s S P B AR B A oo~ IR
OlEk REEEAFIEEE - BT ER R R UL - 82T EM
[6F 1Y 2 s LM%ET REMNE - BEUHBEE S —ERERBEES KT TR
AR - el ge iRl B IERE = =0 Bl AHRRE A -

FEERIR & R R E At B A R ) > I RPIRE B oA E Al
S B RAEE EEY ARy iE RS E AR > B AR5 o i i
B o AW T2 o M s s BB AY - e A et @B s - RN TH
tiifregioT.cat + oIS B b A0H By FEURS | BT QAT - INZEIRICER A LU B0

i It A R A A HE O -
TR R EAEE — A MRS EESTEREAR -

86



Languuages and International Studies

HATLAFEAL T[T SR A T K Club Gourmet' ¥ » i+ @& R 5 Bl A HE [ T
WHL® BiH5R 5 -

=~ it HEY R fREL

AR FICAI TR T ATt dey - WM A B TR ERE T AL %
AN - HESUEMERESBER (LNZFEEEaE B MUREERHE 5
E$+E?FU °

RIBME - EEEEGIRE R MO AETHIHIDE  —TH2HIIRE eSS
HBII/198EEBHRES - B EAREPET 133492 5755 » W & 2RI
R EmIESETH - EEEERNIDERE - #52  ENREEEERAERE
L > 2/ BERNZRMEES SEMRRKE S - HOVAESELENR  fIEn
o BN - A 2O EREE S EERAERE LN ERREANSY - R
YIRIR ST ©

fRIEEHRZN > S EEEHELEHEEENRNEZHNER - T §
2, BREEUEREHENEREER RS EN - mE U AS HEME
FEHE BT K Kotk RAFR%E - R BBAER T S ARy © SR ZRAVARES -

#EEEmE EaR M G R EMERNZHE LY - EEHERES > HltE
REFMFARE P S - ELEHEENRZE - AU - TR S (E EEhit i
AN - LB EGBERR  RITERZEMARTE -

=~ BRI AERE

WM EEZ et ELAVERE )T A - BEERES LURBEERC BT ot BRREEE
= BB AR R EEN T A R B RIS AR AP B BRI R » 595 - SR
fE R EIEEEOT  E MR ER 2 — - 280 - PR BERIHER " #E)

*Club Gourmet4&yk : http:/aptcsupermercado.elcorteingles.es/elmundo/club-del-gourmet/recetas-selectas
CESEIEFETHHAE ¢ Calle Calabria, 40. 08015 Barcelona

‘La Lei 1/1998 de Politica Lingiiistica, fruto del Parlamento Catalan

"El Real Decreto 1334/99

87



Translation and Marketing Policies: How Chinese Food

Products Are Selling in Barcelona

Ay RIS, BT EIERDY ) B EER R -1 ES > Wit fERSE
EHHE =R HAERE D - I A Hurtado Albir (1996) HYE FE M la

EoOHESEWN

BT AEH R AR E - SEREBEHAE RN BRI L EEEEE
2 NIt - B AN RSB E R B AR (MR % Al A 2 N
BY) o il B RS R E SO TR T B AG E (R % - BHESORER - B T - IREE
B ALERIAR (f > N Rs#E g st W RE AR DA EE - RIS
RIEYFE K AR AR - BIREOTAE FT L E A EERGER A HEFE TR
W E A - B NIRRT AT R E P EUNYEEE o (Hurtado
Albir: 1996 : 8) ) °

BAIFT % H R BIEE R0 248 /2= i MolinafitHurtado (2002 @ 509) Ffriethey - i2
WMOFEEHEERTTEEA TR E © (1) 28RNSR (2) FEX

RESTUVN (Y1l 3

(3) B CESEVNEA . (4) BrHiamitt MEERA o

(5) BATHEEN: - DUN AW EHFHR L AIEEERTS (2002 0 511) -

[#1] BREOTHRE

Adaptation Baseball ( 3% ) = Futbol (75 )

Br bk

Amplification o=l (FHAEST) =

fERE L Ramadan, the Muslim month of fasting ( 2% )

Borrowing {R¥EFESC - Lobby (3% ) =Lobby (75)

ERE EiHfEFE4S & - Meeting (32) =Mitin (78)

Calque Ecole Normale (%) = Normal School (%)

EGNS '

Compensation 1 was seeking thee, Flathead (3£) =

R E En vérité, c’est bien toi que je cherche, O Téte-Plate (%)

Description Panettone (3 ) =The traditional Italian cake eaten on
3t 2 New Year’s Eve ( %)

" Hurtado Albir, A. (1996). La cuestién del método traductor. Método, estrategia y técnica de traduccion.

Sendebar, 7, 39-57.

TRy T EIER RERBERUTIRLS - BT E BRI SORS WS SCE NS R T LU AR R

R 5 h R AGERE

f& > DU EeEERE -

88



Languages and International Studies

Discursive creation Rumble fish (Z£) =Laleydelacalle (75)
HelL

Established equivalent | They are as like as two peas (%) =

HEE Se parecen como dos gotas deagua (7g)
Generalization Guichet, fenétre, devanture (%) =>Window ()
EEL

Linguistic amplification | Noway (3% ) = De ninguna de las maneras (74 )
i
Linguistic compression | Yes,sowhat? () =;Y? (F§)

BR G £ B
Literal translation She isreading (¥ ) = Ellaestaleyendo (7Y§) |
Bk )

Modulation A ) GI(PRIHI{H3Z ) = You are going to have a child (3% )
Bk

Particularization Window (3%) =Guichet, fenétre, devanture (%)
¥rEL

Reduction Ramadan, the Muslim month of fasting (%) =

N seoalo (PRI E )

Substitution Put your hand on your heart (fifiz{5F24) =

( linguistic,paralinguistic ) | Thank you (3% )

UL (R8BS~ JRsEE

Transposition He will soon be back (%) = Notardardenvenir (7g)
mgcEESE
Variation Introduction or change of dialectal indicators, changes of
SE ek e Rk | tone, etc.

- HEaE R B R

HPIOTEATsS B8R Y — » ST TS T BAEATHE T K Club Gourmet » 1
EEX B LN EE R mE SR amETRE - RIEEERTANV R E L
BEBEAEITY > AR NI EREHN DRI ELAYEE © TR B
TEMBFE S BT oM > DUE T AR R S A A SR (B BN AR AR P A PR
oF 115 R CREE T -

&9



Translation and Marketing Policies: How Chinese Food
Products Are Selling in Barcelona

: s SO
[E1] : KUNG-FU — Wk F AJEE

iw M EE S SR E E - A E I E S DR RV E & # AT Club
Gourmet AT &Y dn » A AR T 00 01 5 74905 FPriR SRV & - FRIM IR i
FEmnEE AN AR 251 - e EFRR T SRR SC AR A E s T (8 E S
AAETRAIAEY 0 " Kung-Fu, (Zp5k) o {HETTHERE FATIRENE S LANSH
sEfEGE s o HIE AT 5L o R SRR PR BT B2 1T %y T Discursive creation$ Al
AL e E M - SRR RO R ROV BT ACE P AT R AY T Kung-
Fuy WIEEE—EEIEE - (B2E 20— —(HEs M & MEnY 5P - i B ol sE &l
Fois e rEan O > BREEZAN o T Kung-Fu | 2A4E H RS —(ERE S35 48 #7570 HH T S
b -

EVEERNEEROT [EHE o ATEE BV BNGE SRR » FRMIAEIRaE B (B S (T HY e
TTEREL T —(E "M BHEE > EAESEEE EE AT TKung-Fu  iS{#ELE ShEEA
RRAY o DUEZESIEIEAEEAS M H AR R ) - di)aheR o LA B EI
B Sy 7 ReAE HEDU LR =R —([EHE BT EZAERR S DB ETEE - W
It SRR ERIEE RS LR 1 S (¥ H AR S LR B S Lok 02 A AR T 5]
% DUERE S R ACHE RUE %2 B AL RSB & - S EEgas ks - #&
I8 Ros BB A EAS B B — R SO LR A A7 - S0 5 | (PR ok 2
YRS - |

[[E2]) Salsade ‘Chjle Lee Kum Kee ;iﬁ%éﬂﬁﬁmg

"R MR EE SN PSR NWE A RS G TR G A, o S AL -

90



Lomgvege o o S

RIFERA T BT, DRRN PRI TE - 0 LR SRR (EER
FEREME R ESAT LTINS bR S S AES Y
T o DS - B EIE T Club GourmetdBHE TR S11) | 285830 BT 40
B, o R RN S A AT S B R O 5 I S o B
FIH + E = (ST R - S A S 4ERS T T CHILI BEAN SAUCE | -
O B BT B SO RIBEEEAARE 22 FITE S Club GourmetFfi 857 5 93 S IE 45
RIEIE L POCET ¢ K2 (EEE R BB B R S R S
LRRAIRF A E - TREET - WA RE R B ESE DT TB L F o
SER P ERFAGHEIE LT THE o AR TR R (0 R 001 0 b
-

AN T B A SR S T E S R ET TR - Pl
EERTETS  EHOSEE Y FEES AP EI R L
BRI LA GBI EI AR - B SR b R ST AR
# - fifE " CHILI BEAN SAUCE | i€ T B2 &P 67T A HF 5 T Toban
Djan | = AL AE S G 40T DL R SRS T B /74806 F A FE S 478 T Salsa de Chile
Lee Kum Kee | 4% + | 48308 T G | 5B ATHHET 3605 302 A 4 BN M7
0 Hp— (RSO R E - § RTINS, 525 " Salsade chile - o
LB BRI B AR H R AT R SRS 957 T Toban Djan | -
LL#E 7 Salsa de chile | T ELE » (R BIBI A AACE SR ST - TTLURE SRR
HH B BRI B g -

B8 605 47 5 PO o 1 0L 2 217 BB 7S 5 IR R L T T Established
cquivalent$f %% | % " Borrowingfif )%, - — 7 FIRI A BRSNS HN B
B T REEE S o RULKS T S 48RP IS | BIRL T Salsa de chile Lee Kum
Kee | + 53— HERIERMAEE - 1 GG, 585 Toban Djan, - SEZAEH
B R T B I B R R (B0 E R L MUTEREY + LLECA T Salsa de
chile , (HHEE) » il " Toban Djan | HALMLNEHAMER PR G5 RIFAH
BT ANAE PR T EAE S -

il

91



Translation and Marketing Policies: How Chinesc Food
Products Are Selling in Barcelona

[ 3] ORIENTAL fideos chinos con aceite —H%H

IR e B HY B SEAS S B S Tt - it EEE TR TR ERE
EEE A BASC nouilles baton | F 337 ' Chinese style noodle | » [fj{EHLF& 51 HE
HEEMNHEE FAESEIZERIZE " ORIENTAL fideos chinos con aceite | © fRIEFELL
HYPE DL A B ENGE P B LB B AR B RS 720y © Hdh—{E /2 | Adaptation§F (L
% 0 Tfideos , (%) - RFEIEETE LHHER - (BEMS LEREL - $Y
P AIME T fideos | 25— MR Bt 28 8 Efm v & - It MizE A
BLZEdnsE A TR ARG By T Adaptationff L% | gt @A B Ed BB E AT
B BB SAb T R E# I E AT B ERIIHIE T Amplificationfii £
By 0 EHZIN T Tehinos ; (HPEIHY  EAY) K TORIENTAL ; (HJ7HY) 2
EFERE G E S F B E L2 ad » AN E " con aceite ; > BEEH
JHHY R ERREE B IR AR -

SIS B AR YT B S =R anBlEE (R o BE DRI S AT fL I P R A
SERY R EIEE o AT EM DL E £ FE#E T WHL SupermercatFTHE 1175
ma Rl - BmEEREBTH TR MERER S - GRENNEERE TR - BT K
REOENE LTS - NILATEREEIE 7 A ELE SR L Hofran T

[ 4] TONGHONG —i&ji&

92



Languages and International Studies

SLEE S B EEWEHE R R - BT A M 2L ERRIN A — (B S8
2 MBS AR A EMEEE S T TONGHONG | - @R A E fEll 2 it
SR HEREE R - RIBERERITH RS EUR MR s AR
UL - RMBTARAE AL E BRI L FEARVIEE - ARILE MRS H L
{bif &2 —EHE A iEEr AR - B S E R A e 208 - DI A EET
2.4 [ Chrysanthemum coronarium ; ¥ =AHRHIE 7 - WEEATRHEI SOV ER » HE]
SRR B LA R R R IR GG - (B B E AU R URBIER LA
HEEAE SR B BRI T TONGHONG | #f¢qH )5 5¢ JE 72 i 6 Lol L 52 A4l 20
ERGETS -

SO AR BB ERE S T HERSES - a2
HEE R A EEBHMEMSREZEI 2R - B EEENA - RIEILS
it > BAMHEHER A A M B B W A A AR LAY AE o ALY A e B
FREEME BERE - DR B R E R M - DB E B R EMMIFRaE
At o PREREERAAVENGE T A R BRI R E > EERtEAE T T EREOHR
% R PR RECEIFIFTER RIS AN E S - BRI E SRR E
(1) B BOR VBN A RO - TRV ERIREUARRRO WA Z B EEE - &
FOREFAERE - BRI E S L ERR AL REEE 2 S AR R -

T

[ 5] PITAHAYA —ﬁ’é%
IHEE A BRI ATV — A 0 OKBER A R TR 8 R A KIBERY
KB o BESRAE HAE B E AR ENEEM (FEHKEER) ARE - &5
s RO B R TS AR R [E] - s EILER A T HEREIENEDT - st 2 m it
hEIEEEE P S — T OKEER , (PITAHAYA) -
WA B R E PR EIR B 7 A RS F 2 2 S HE R A8 - 1K

93



Translation and Marketing Policies: How Chinese Food
Products Are Selling in Barcelona

R T2 A AKGER A TS — MR B A o 28T B LD ZE R 9 A GRS ) e e 52 [
LR o SKEESRAETEY - i ~ MVE BRI AR W AT o R o FRPIHEAEE
EIRAULBIEE RO R A RS T A sn B I ML s Ry 50 —SRDHE RS - e 2
FIEER PR b BRI EAGR - S (B AL T DI A -

- .

(6] B —RINEEMKEER BB IT6E

feis B Bl & o S RHUNEIEEAY 520 PoMHtksmsd &l Rl & ]
LU EEREE HEmn « JLAh - B HAE S BRI E S & S A s S E T
ARy HILESEEEHERE LR PR RES - NIUHE &1 E R
TRERESNE - SERSELIE R TETE  TEIEER - BEEA . JPTE AT
DIsr HE A& 7 R AR RIREERE D AT A - el B HE S
AN EECE TR > SRR REEE A S R RS T8 KfTE
Pl A E R PREUABIEERY T -

[[E7] Ull de pajaro —EZ 5T KBRS
PeAPTAT LAGE WA g 1 o A s (B - SR ST e S0 02 A {5 2 mi s — & )
F—FMA TIhE | EEEAEUHBER RN E - SR EEERIT R
FElE - AMERNFREREERE AEARM S EHE DB - WA TRl |
"5 BRILTEAE an I IRRAEE o P AT I SR (T S 0 ps L P Y EE A TLE

94



Languages and International Studies

OB E G N E B AERE MR - B—T7m > KIMtRie BN
TSAVIREY ) EEIRRAS R E N ERERY - B T UL SZh0FEEE o i " pajaro HI
EPAPESEE - AIEL A B —EsE - TR AEfEp -2 E Ay > RN
TR TR JE 5E B RE S BRI TR » 2R R LUGE S BRI &
E”“ﬁz%ﬁ"}_@ﬁﬂ/ tr b & RIS S R IR BB S R B DL - S
R A R AR S0V - BIERIEE % > A28 ﬁ%uﬂ e
HNR REGHEE AL E B TR N L A A AT I EE Z AT
M ERr iR AR P RERAS -

(B8] Pt & B AL A FCEE T SR
sa Be 5T LS R PR ST A E Sn i 32 B L1 B LR o > 28T L EER IR Al e A
EANTE - — 7 e U e R i R RS R R EHUH B E A I E AR
7 GBS AR - B—T7E > S EP]TBeEI T AR B
SRAGFEHE Y - PETEARS TOMRL, TRESCLRIRTE R o RS IS A
BRER R 2 B (B SRR A b MGl A G N R A an AR A R I
B2 PR A A EE L E RS R EREELRY - g2 AEEVE L > R HEH
P B BN B RS L DU AT R B AU T — B S BRYEE 5 o TR (K
G B  T AR T AERA Y, (strogonoff) o HEF M A HALA -
& B A M R S5 IR A -
E%?izﬁ'ﬁ AR S — AN ENEE R B R AT BT A ] > PLRE AT e
TR AREE > MARREESPR > tRUERR MR L E S

ERTEAPTE SRR ISR E A IR PR AV B S S T A S T I R A DL
BEAEEAIEER -

95



Translation and Marketing Policies: How Chinese Food
Products Are Selling in Barcelona

5% ) - [EILEERGRRE RTRHE G B R TS A an sk B BYHE S
ARl HREECEREWILAE—EE RAIT 0 MBI RS e PO E iy
PORFERERILA R ENERREYI SR - NAEEE DI HEBE R K
TEREESL 0 WIFEMENE -
BAPIRE L LT3 A7 AV BRSO B BT R4S
[&2] P RmBFEEITRI

HEBR NEEFEA 15078 = BISERTs
I BRAEFEE | B0 Ik AN Kung-Fu HrelL
Club Gourmet
B2 HASTIREE | B | FHsCH AR Salsa de chile] HEEA R fE (A
Club Gourmet Lee Kum Kee
(Toban Djan)
3 ERRSIHTE E—HH ik ORIENTAL | BF{biE K fgkei%
EiEn fideos chinos
| _con aceite
B4 EEEBTWHL £ 78 B Tonghong (EXR9ZS
=
SEEREHWHL 8 KRS Pitahaya HEZL
6| HEEEBTITWHL £ 8 | JRINEEERK I bilie
S8 BCERIETEE
T EERETWHL 283 BT | Ullpdjaro HelE

| SN | HREHS
FsEEEETWHL F E | AEAES | AEES Bk CEES
=1 L

A -~ &R

FEEmEF AR SO 1R E - S St DAl meyBEE T A X E AL AR N
Toh £ BESUERVEES BOR BB HEET - SN S W(E e R (E I EaE
AR A oy B AMEE - BRI LREERNE » BB E MBS DY
EHHHR G o HEHEHEREREERNTE ) - BWR BHEREEEAT]
fEE TRl R mAHE & RS A A RE R T & B4 A\ —TBELE s Ry S50
FLA[EClub GourmettE N EHYEE & - BRI EHAEREAE (B1) - AR E I

96












