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The effects of difference travel photographs on emotional responses
7532 B8 David Fang’ BHEEFHS Jin-Yi Chen”
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ABSTRACT

Tourists through tourist or a picture image generated situational understanding of
subjective experience and to generate the perception and emotion, to in-depth
understanding of individual emotional states affect the tourist image media to become
the key factor in mood. The aim of this study was to examine the different types photos
of tourism destination image induced tourist’ s emotional reactions.

Five photographers took 481 photos of Jinmen. Then seven students selected 92
color images representative of Jinmen. Using Ulead Photoimpact 12 software, 92 color
photos transformed into black and white photos. The independent variables was travel
photos (color and black and white) and the dependent variable was the emotional
response. The questionnaires were distributed through the personal network. An online
survey was used as a data collection method to effectively reach a college population
sample. After removing incomplete and unusable responses, a total of 249 usable

surveys were kept, resulting in a usable response rate of 69.0%.
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The results showed that participants watched different type photos travel induced
emotional response differences. The results suggested that tourism market should use
certain strategies through different types of photos (color or black and white) to trigger
the emotional reactions of tourists.

Keywords: Destination image, Travel photographs, Emotional responses
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BREEETARETEEMZR - Russell 1 Pratt ( 1980 ) iR HIBERANSERERBRE
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B EER Cronbach’ sa {%#
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T2 AARERREERENEBERZZSEELAUSNRER

SRR df SSCP Wilks” A
29419 -23704 -34126 20.691 0.822***

-23.704 19.099 274% -16.671
-34126 27496  39.585 -24.001
20691 -16.671 -24.001 14552
312315 55153 7.596  199.826
e 247 55153 317.618 258233 -5.876
7.596 258233 343.609 -21.163
199.826 -5.876 -21.163 252.831
341.734 31449  -26.53 220517
31449 336.717 285.729 -22.547
-26.53 285.729 383194 -45.164
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