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A Study of Behaviors, Motives and Satisfaction of Female
Audiences in Taipei Area for Viewing Televised Sports

Lin, Shu-hua
National College of Physical Education and Sports

Abstract

Men outnumber women in the viewing televised sports. Using expectancy-value
approach examine female audiences’ behaviors, motives and satisfaction with televised
sports in which to increase audiences. A survey by questionnaire to 235 high schools
and universities’ students and career women had been collecting data. After descriptive
statistics and one-way ANOVA, the result of the research are as follows: (1) Female
audiences frequent view televised sports one day a week and receive messages from
transforming channels. The process of viewing, they don’t fix the channel. The most
categories are baseball. Favorite sport is the major factor that they view televised sports.
(2) The major motives about viewing televised sports is identity dimension
(Mean=3.53). The second one is companionship dimension (Mean=3.40). (3) The
ranking about the satisfaction with televised sport are: offering abundant categories of
sports (Mean=3.29); promotion sports events (Mean=3.27) and transmitting sports can

fit time of female audiences (Mean=3.23).

Keywords: female audience, televised sports, motives, satisfaction
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