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Consumers’ Attitudes toward the Advertisement and the Brand in
Printed Advertisement
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Abstract

The Benefits of celebrity endorsers in printed advertisement are well discussed in the existing
literature. However, among the controversial results found, the interaction between endorser
attributes and the brand image concept in the advertisement deserves being more researched.
With an experimental design, the present study is designed to find the interaction between
endorser attributes and advertisement brand image concept; and, in turn, it’s influence on
consumers’ perception, especially in advertisement attitude and brand attitude.

According to the results, the interaction between endorser and brand image concept do exist.

Theoretical explanations and practical implications are discussed as well.

Key words  Advertisement Attitude, Brand Attitude, Brand Image Concept, Endorser,

Experimental Design.
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